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Media Sensitisation Workshops

Synthesis Report

Developing a Culture of Sustainable Consumption and Lifestyle through Organic
Production and Consumption in the State of Rajasthan (ProOrganic Il)

Background

Agriculture in India, the pre-eminent sector of the economy, is the source of the
livelihood of almost two-thirds of the workforce of the country. The contribution of
agriculture in India’s economic growth is as significant as the role of industry and
services. However, Organic Farming is not a new concept to India. It has been followed
from ancient times. It aims to keep the soil fertile, cultivate land and grow crops by
using organic wastes. The other biological materials along with organic waste’s
microbes release nutrients to crops for increased sustainable production in an eco-
friendly pollution free environment.

Organic Farming is a holistic production management system, which promotes and
enhances agro-ecosystem health, including bio-diversity and soil biological activity. It is
perhaps the best alternative to establishing a possible relationship between the earth
and the mankind. Increasing awareness about the safety of food that is consumed is
realised by the measure of reducing harmful impacts of the chemical-based agriculture.
It is notable that organic agriculture occupies only 1 per cent of the global agricultural
land, making it a relatively unused resource for one of the greatest challenges the world
is facing today - like deforestation, wildfires and extensive destruction of the

environment.




ProOrganic Il

With the support from Swedish Society for Nature Conservation (SSNC), CUTS is
implementing a Project ‘Developing a Culture of Sustainable Consumption and Lifestyle
through Organic Production and Consumption in the State of Rajasthan (ProOrganic II)’
from April 01, 2017 to March 31, 2021 in 192 gram panchayats of 10 selected districts
of Rajasthan (India). The main objective of the project is to fill the identified gaps and
sustain the acquired momentum to achieve expected outcomes of better eco-system
through promotion of organic consumption.

One of the basic objectives of the project is that promoting sustainable consumption and
production are important aspects of sustainable lifestyle, which are largely consistent
with environmental and social factors and education and empowerment of consumers.
In this project, focus is on the aspect of sustainable food and farming and formulating an
agenda to achieve it through promoting organic production of farm products on the one
hand, and promoting organic consumption, on the other. Thus, leading towards
sustainable development in the agriculture and environmental sector, as a whole. The
target group of the project is entire population of the covered 10 districts, 96 blocks and
selected 192 gram panchayats in the State of Rajasthan.

More information on: https://cuts-cart.org/developing-a-culture-of-sustainable-

consumption-and-lifestyle-through-organic-production-and-consumption-in-state-of-

rajasthan-proorganic-ii/

Media Sensitisation Workshops

The major objective behind all the above efforts is to make pave for organic farming into
the policy-making arena and into anonymous global markets and the transformation of
organic products into commodities.

With the objective of influencing consumer behaviour in favour of organic farming,
various activities in the form of baseline surveys, village level awareness campaigns,
annual stakeholders’ consultation and feedback meetings, district-level trainings for
farmers and exposure visits at organic farms, involving farmers into seed management
system by way of establishing seed bank and state-level advocacy-cum-dissemination
meetings are main activities, which are being conducted at regular intervals. In most of
these activities, farmers and consumers have been the major target groups apart from
government officials as an important stakeholder. In the midst of these, to bolster the
campaign of propagating organic culture, some new stakeholders were added like
school children through activity of creating organic clubs and organic kitchen gardens.
Media is another very important stakeholder, which have always been a part of each
and every activity as narrated above. But an exclusive activity for them in the form of
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‘Media Sensitisation Workshop’ was grafted into the agenda of ProOrganic II. The main
objective for doing media exclusive programmes was to give a momentum to the
awareness campaign by way of mass spreading the importance and the positive aspects
of organic consumption and production. As the organisation has limitations in reaching
out to maximum through its own due to restrictions of limited area and resources, so
media looks to be the only and the best source of imparting the awareness specially in
the areas, where CUTS is not intervening its ProOrganic II activities. Besides, executive,
legislative and judiciary, media being the fourth pillar of democracy has been quite
effective in supporting NGOs in mass spreading the awareness. Looking to all these
aspects, CUTS thought of taking up this activity through focussed workshops.

Importance of Media in Spreading Awareness in Organic Farming

Media play a vital role in educating and enlightening the people and the government to
protect and preserve natural resources in the interests of future generations and the
climatic chaos. Sustainable development is attained by protecting the environment by
judicious use of natural resources. In this regard, media plays a crucial role in creating
awareness and bringing the positive behavioral change among people in climate change.
Different media were sought by the respondents for getting information on agricultural
aspects.

Nowadays, every household have mass media like radio, television and newspaper, but
the coverage of agricultural related by these sources are very limited when compared to
other entertainment programmes. Again, though most of the respondents were
functionally literates, limited availability of magazines, journals and periodicals related
to agriculture and the problems on their subscription were acting as the limiting factors
for gathering agricultural information from these sources too.

Mass media play an important role in disseminating the farm technologies. Agricultural
information is disseminated through magazines, newspaper, radio and television. Hence
it becomes necessary to know about the level of mass media exposure. Organic farming
can be seen as an approach to agriculture, where the aim is to create integrated,
sustainable agricultural production systems. Conventional farming is based on the use
of high yielding varieties of seeds, chemical fertilizer, irrigation water and pesticides.
Whereas organic farming tends to satisfy the ever growing demand for food grains not
only to fulfil the problem of food security but also to earn foreign exchange at the cost of

environmental quality, which cannot be sustainable in future.




Details of Sensitisation Workshops

Methodology

The workshops were designed to focus on overall picture of organic scenario in
Rajasthan and the way forward, which could provide a platform for media persons
sitting as participants in the workshops to learn skills on organic farming reporting.
This half day workshop started with a background information on the project and its
objectives, followed by the purpose of organising media sensitisation workshops.

Apart from media persons, an official from the agriculture department concerned as
subject expert in all the workshops have helped participants gaining valued information
on organic farming, production and consumption. Efforts were made to have more
interactive sessions during the workshop between media persons and the subject

experts.
Schedule
S.N. | District Date Level
1 Kota June 19, 2019 District Level
2 Jodhpur June 25, 2019 District Level
3 Udaipur June 27,2019 District Level
4 Sawai Madhopur July 11,2019 District Level
5 Bhilwara July 12,2019 District Level
6 Chittorgarh July 15,2019 District Level
7 Pratapgarh July 18,2019 District Level
8 Jhalawar July 22,2019 District Level
9 Dausa July 24,2019 District Level
10 Jaipur November 27,2019 State Level
Participants

There has not been much crowd in all the workshops and the district partners were
asked to invite only the media persons, that too, who have been reporting more on
agriculture related news or have been writing related articles or op-eds on regular
intervals. Besides, media and subject experts, some progressive farmers at few places
along with the team of district partners also made it to the workshops. Maximum local

and state level print and electronic media have made it to all the programmes.




Key Highlights

1. Kota (District Level)

Dr Mukesh Goyal, Scientist of
Agriculture University in Kota
appealing to farmers to intervene
in market supply chain in order
to keep them sustained in this
organic world. Total 12 media
persons participated including
four progressive farmers and
Yudhishter Chansi, the district
partner.
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2. Jodhpur (District Level)

Dr Allah Noor, an agriculture
expert said media can play an
important role in the form of a
chain between farmers and

consumers. For this creative and
positive reporting is of utmost
importance. 16 media persons and
five progressive farmers besides

district partner Bharat Kumar Bhati and his team took part.

3. Udaipur (District Level)

Mohan Dangi, a subject expert was the key
resource person in the presence of 11
media persons. Dangi quoted the efforts of
CUTS through its multifarious activity
approach, which is really producing
results at the grass roots. Now, it is time
for media to boost the morale of those
farmers, who have turned up as organic
progressive farmers through CUTS efforts.
Anil Vyas, district partner coordinated the
event.
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4. Sawai Madhopur (District Level)

B L Meena, Agriculture Scientist of
Krishi Vigyan Kendra stressed on the
need to bring organic consumption
into the lifestyle of common man and
for this media can play a crucial role.
Dinesh Bagda along with 9 media
persons participated in the
programme.

5. Bhilwara (District
Level)

Bal Mukund Sen, an ex-official in
Agriculture Department and
also a subject expert was
present in the workshop with 13
media persons. Gaurav
Chaturvedi, district coordinator
along with his team were also
present. Pavnesh Sharma, PRO

was also present. Sen mainly highlighted some key features of organic farming and its

marketing, which media should always note.

6. Chittorgarh (District Level)

Raja Ram  Sukhwal, Deputy
Director, Horticulture along with
atleast seven progressive farmers

of the district participated in the
workshop. As many as 11 media
persons from different newspapers
were the key participants. Sukhwal
called for a key role of media in the
organic movement. Nand Kishore
Nirjhar, a laureate present in the
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workshop also opined his thoughts on organic farming and the role, which media should

play. Madan Giri Goswami, district partner coordinated the programme.




7. Pratapgarh (District Level)

Dr Yogesh Kanaujia, Scientist in KVK was
the guest speaker, who taught media
persons, a lesson of some basics of organic

farming, so that it gets disseminated to
their readers in the most effective manner.

As many as 9 media persons were present
in the meeting along with Madan Giri

Goswami, district partner.

‘ 8. Jhalawar (District Level)

Madhusudan Acharya, retired Scientist in KVK;
Hemant Singh, Agriculture Assistant and
Kamal Paliwal, Assistant Officer in Agriculture
Department were present as experts in the
presence of 15 media persons. In crux, all of
them called media to highlight the positive
aspects of organic farming, so that both
: farmers as producers and consumers as the
end user gets motivated from the interactions. Nathu Ram Choudhary, the district

partner was also present with his team.

(EEEEEWE S Mad Ve

9. Dausa (District Level) L -

Devekoping & Cltors of Sl Coomarto bt 010
Orgar Producto i Conmton e e o s Brgee |

District Level Media Workshop
okl

Dr Mukesh Sharma, Assistant
Director, Horticulture and

\ L

b o oo

Ramji Lal Meena, Assistant
PRO made their presence in
the capacity of subject experts.
Sharma, mainly highlighted the
need of having thorough
information to media
regarding various schemes of

government promoting organic farming. Meena urged all the stakeholders to keep
media into loop during the whole movement of organic consumption. 8 media persons
were present along with O.P. Pareek, district coordinator.




10.Jaipur (State Level)

The state level workshop in Jaipur was not only the culmination of this specific Media
Sensitisation Workshops in all the targeted districts but was also the workshop for
Jaipur district and that is the reason it was termed as ‘State Level Media Sensitisation
Workshop’'.

In this state level workshop, every district partner was asked to come along with at least
one media person. Besides, there were around 25 local media person both from print
and electronic.
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George Cheriyan, Director, CUTS International, Jaipur, talked about the importance of
Organic Farming and the need for these campaign events. He said the right to healthy
environment is the basic fundamental consumer right and there is a need for urgent

policy shift in the country.

He cited parliamentary standing committee report on consumption of chemical
fertilizers. George said the consumption of chemical fertilizers will rise to 45 million
tonnes to produce 300 million tonnes of food grains by 2025 to feed the country's
population, thus resulting in increased health hazards. He informed the participants




that the use of fertilizers has increased from one million tonnes to 25.6 million tonnes
from 1960 to 2014-15.

The Chief Guest for the event, Padmashree Jagdish Pareek, a progressive organic
farmer from Ajeetgarh village, Sikar, said farmers were committing suicide in the greed
of subsidy. He said farmers are borrowing money to make part payment of available
government subsidy and they are trapped in a vicious circle of loan interest. Hence, they
commit suicide. Pareek said the government should provide subsidy on agricultural
equipment and purchase of seeds instead of funding for green houses or poly houses.

Pareek laid emphasis that farming, be it organic or the chemical-fertilizer-based,
requires money and inputs. He claimed that today’s farmers can successfully claim that
their farming is non-polluting, but not harmless. He gave many examples of his own
farming journey and requested the media to support the farmers engaging in organic
farming and production. He said all living organisms are equally important in farming,
whether animals, birds, trees or soil and there is need to preserve them.

Dr V.S. Yadav, Dean of S.K.N. Agriculture University, Jobner, was the eminent speaker of
the event. He said there is need to bring a change in mindset to adopt organic farming
culture back again in the country. He said organic producers need to market their
products. They need to act as family farmers, just like family doctors.

Yadav is a Professor of Horticulture and he talked about various types of farming and its
advantages. He emphasised that organic farming should be set as the ultimate goal and
tried to be achieved. He talked about what is known as the ‘residual growth’ in
agriculture and gave several illustrations and real life experiences.

Yadav compared the reports on Organic Farming of year 1930 and 2019. He said year
2019 showed deficiency of iron in farming products due to the increasing demands and
compromises in farming techniques.
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Summary and Conclusion

Media play a vital role in educating and enlightening the people and the
government to protect and preserve natural resources in the interests of
future generations and the climatic chaos.

Sustainable Development is attained by protecting the environment in a
judicious use of natural resources. In this regard, media plays a crucial role in
creating awareness and bringing the positive behavioural change among
people in climate change.

Mass media play an important role in disseminating the farm technologies.
Agricultural information is disseminated through magazines, newspaper, radio
and television. Hence it becomes necessary to know about the level of mass
media exposure.

Listening to agricultural programmes in Doordarshan and other commercial
television channels also motivates organic farmers to adopt organic farming.

Moreover, newspapers publish organic farming articles highlighting the
importance of organic cultivation, marketing and success stories in regional
languages, which is very helpful to farmers.

Leveraging traditional mass media and modern technologies will help in the
long run to increase the adoption levels among farming communities and help

in devising and disseminating organic farming cultivation practices.




Sample Agenda

10.00-11.00 Registration & Tea/Coffee

11.00-11.05 Welcome Address on Purpose of District Partner
Workshop

11.05-11.20 Opening Address on Overall Scenario of | CUTS Representative
Organic Farming and consumption and
Role of Media

11.20-11.35 Presentation of Activities Implemented | CUTS Representative
So Far and Major Outcome Achieved

11.35-11.55 Address by Subject Expert on Status of | Subject Expert
Organic Farming in Rajasthan and
Present Trends

11.55-12.15 Experience Sharing by Progressive Progressive Farmer
Farmer

12.15-13.15 Open Discussion Participants
Organic Farming in Rajasthan, (including all media
Challenges and Future Prospects persons, project

partners & team
members)
13.15-13.25 Vote of Thanks and Way Forward CUTS Representative
13.30 PM Lunch & Departure




Media Coverage

\.f-'

- A gut
snwen g dfennon an ;?-Mt!: 4@::‘ *

P R —— 'Jl“v' v
P e e S



wopusente . e o Sty P ¢ 1 .
g ‘m Tt feraedt 2ot i

en weee e | Tee
“'l.".""
Mv e

l'l"""
e wet Pem et @ IR b A
yrwm W W W 4 w8 s e

w e & S 3 SRy 10 N W
e e R - 0.

o ﬂﬁ?ﬁmaﬁ |
31Hed: Sl
&ﬂﬁmﬁlﬂteﬁrﬂwmu&'Iu: : 3 anamr

e wg o B &
bt

su fow By & wiubs
Pes T el @ i ”” o e wrere s
whs & we “ene’ oo L :""ﬂm...'::::"*wwuw:.:::?‘
et wm ey e bl :""Uh‘h“:"ﬁ‘u&. -!
wten € s Nt we P '.:'-.:-‘N‘ .‘.:::::'..'“""‘ e
'R ot ey v ot bt &
] T e e
g {0 1w 4 v ve 01
wy e *-n::.p&..-““::.'ﬁlw-.
reee et Wt e ivied
niTem e ol I by e R
w e w mhere el yute w-muc-::.'*'-u.n:;o',""
Su | ien W9 g1 o ™ ‘“""'-l.ﬁw...."-"'—“--:;
e U | ¢~ :!etm..“.':::ﬁ'—u-h....
W ghete & W sy WIS wree bl ™ W e e,
v sebe @ W o wer A - na,...u....."‘y—n...“
ERNLE LA €00 gy fw we e whe W ::.-un......':':'..-o._..‘_
S ey ¢ % "

Q‘.-\N«!'l" T T L
€ wh Wt W O e e @ aoriee Jaenth
§opee siire we fad & Wn

ot e @

& a4 e 8
-

Br AR
Mue g® 4 Ve @t gy A (S e b
Sty W w1 AT WY ST % - wpgba b
B M i ® o e B v me
| awi o
|

gest o) whitn W " e
caprg A e T R soma een
o) WE e T aE S
2y 07 rowt 3E 43 #1318 SSHEE

20

A d ‘em».m-ua'v-" dmwen @
auna it W L

“|mﬂ1“”
& s wot e b ool
o @ s 0
wﬁvc‘l"-""m
town vodt woim o A
"'Vt'-'.u't"""""
wen Sty wn i fomd
‘~“gm1¢‘mc’
m,,...-.-.u!sv

e 45 W%
i o‘.*\-gml'l‘:""l
B w4 oo il @ =
#"mﬂlli"‘ﬁ
,,,,...yn‘..-ntf:
.:‘”-W‘ 2 W
g,:.‘h. {.:‘rnﬂ'v

,e--mm"'” = crr
el el Lo
’.:"fmiﬂfﬁﬂ W W o -

o e

o 4 24 w7

= wen t

i\i%ma?hﬁi?namai P Ul IRl

o eittm ety fwafn @ of b Ow
p— Tl R L ftos, |
o vt € ol S W % vom D ke
Syneps s st wtsn enh valn whe |
Sk LA AR nn-.'-lncnn-“
g on voy 7 ) WA et |
e s vl e W wided w fvem @ weeh |
,-al"-vv:uw—-e'-nwtnm;
ﬂ-mwn'm oty drawn weod |

eSS L L wned of thws 0t W |
ts e b W@ weven b v v win weadt & Wit |
wre i vt W wEe b gy it drawe T W 45 @ e o 3 |
phe! W Tl POTA & WA vt tnd ed ftt @ 192 WR YOV R wtwn o Pew

weqn M Bt T = 1 mem e

o @ wfes yort W b PeeA el 1wt
fot St @ am R R o g en s w o @
2t v dur s piuin | ofe e & W
e fomn vold wedn g webel @ et |
ohe 1 gom @ ww @ & e T ot €
W @ wifw uw Wi otwmderwme @
e wtme € Wy T W= P&t ot & =N
st wn v ot O wpht  eEw sy st ©
wared @ e ¥ M womee o pot e @
ot & um A wn e W vy hor wrd w W v
wvlnmlknn‘lvczut'tu
Wit mid AW v i S teru e gh

R i



e https://navbharattimes.indiatimes.com/business/business-news/experts-need-
to-increase-production-andconsumption-of-organic-
products/articleshow/72261946.cms

e https://newsjizz.in/97338-the-consumption-of-chemical-fertilizers-will-
increase-to-45-million-tons-by2025.html

e https://m.etvbharat.com/hindi/rajasthan

e https://voutu.be/190hvWobbh0

e https://voutu.be/lgsfipdtTUI

e https://www.theweek.in/wire-updates/business/2019/11/27 /nrg11-rj-
chemical-fertilisers.html

e https://link.publicapp.co.in/bxnjj

e www.rajasthanonline.news /?dsh-Wdl-H=-hd-RTd-H=/

e https://timesofindia.indiatimes.com/business/india-business/chemical-
fertiliser-consumption-to-increase-to45-mn-tonnes-by-
2025 /articleshow/72261906.cms
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