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Dr. V.S Yadav, Dean, S.K.N. Agriculture University, Jobner, & 

Padma Shree Shri Jagdish Pareek, Progressive Farmer, 

Village -Ajeetgarh, District-Sikar (Rajasthan) 

 



 

Background 

Agriculture in India, the pre-eminent sector of the economy, is the source of the livelihood of 

almost two-thirds of the workforce of the country. The contribution of agriculture in India’s 

economic growth is as significant as the role of industry and services. However, Organic Farming 

is not a new concept to India. It has been followed from ancient times. It aims to keep the soil 

fertile, cultivate land and grow crops by using organic wastes. The other biological materials along 

with organic waste’s microbes release nutrients to crops for increased sustainable production in 

an eco-friendly pollution free environment. 

Organic Farming is a holistic production management system, which promotes and enhances 

agro-ecosystem health, including bio-diversity and soil biological activity. It is perhaps the best 

alternative to establishing a possible relationship between the earth and the mankind. Increasing 

awareness about the safety of food that is consumed is realised by the measure of reducing 

harmful impacts of the chemical-based agriculture. It is notable that organic agriculture occupies 

only 1% of the global agricultural land, making it a relatively unused resource for one of the 

greatest challenges the world is facing today – like deforestation, wildfires, extensive destruction 

of the environment, etc.  

The National Project on Organic Farming (NPOF) completed a decade in the year 2014 reported 

0.03% of India’s 140mn hectare of cropped land to be under Organic Farming as per the World of 

Organic Agriculture Report 2014. India holds 33rd rank in terms of total land under organic 

cultivation and 88th position for agricultural land under organic crops to total farming area. 

However, fear about loss of productivity during the transition period and lack of support from 

government to compensate the same, lack of availability of organic seeds and problems related to 

accreditation are the major hindrances for the farmer’s inclination towards organic farming. 

The Agricultural Policy of Rajasthan adopted in 2013 envisions ensuring food and nutritional 

security and economic empowerment of people through accelerated sustainable growth in 

agriculture. Rajasthan has nearly 65% of its population dependent on agriculture. Even though not 

having a separate organic farming policy, Rajasthan can look up to Sikkim which has become a 

100% organic state. It has banned use of all kinds of chemical fertilizers and pest control and 

encouraged farmers to adopt organic farming for better economic prospects.  

The promotion of organic consumption is directly related to environment in many ways. It will 

drastically reduce use of pesticides and chemicals in production, which are one of the major 

causes of environmental degradation as well as being unfit for human health. Both crops and 

animals are prone to vagaries of nature. Presently, agriculture has become a relatively 

unrewarding profession mainly due to low productivity, unfavourable prices and practically very 

little value addition. In most of the cases, even primary value addition is missing. 

 



 

 

About the Workshop 

CUTS launched a unique Project ‘To promote organic consumption in state of Rajasthan, India 

– (ProOrganic)’ in partnership with Swedish Society for Nature Conservation (SSNC) in 

November 2013. The project aimed to promote organic consumption in the State of Rajasthan 

(India) covering six major agriculturally potential districts by awareness generation, sensitization, 

capacity building and advocacy activities. The target districts are: Jaipur, Dausa, Udaipur, 

Chittorgarh, Pratapgarh and Kota. This project is extended to 2017 to fill the identified gaps and 

sustain the gained momentum to achieve expected outcomes of better eco-system through 

promotion of organic consumption. 

The aim of the programme is to spread awareness among the consumers about organic products, 

their benefits, availability, etc., to build the capacity of farmers to adopt organic farming and to 

sensitize the concerned stakeholders, including government agencies, to promote organic 

products in the State of Rajasthan. Its objective is to encourage farmers to adopt Organic Farming 

and to promote and increase consumer’s demand for organic products. Also, to sensitise and 

support the concerned stakeholders, including the government agencies, to promote organic 

products in the State of Rajasthan and lead to a shift towards sustainable consumption and 

organic farming. 

A major challenge at present is the entry of Organic Farming into the policy-making arena and into 

anonymous global markets and the transformation of organic products into commodities. Under 

this project, several surveys are conducted to capture data from various stakeholders about the 

awareness, capacity, challenges, suggestions, etc., on organic products’ consumption and organic 

farming promotion. 

With the objective of influencing consumer behaviour in favour of Organic Farming, various 

activities in the form of Baseline Surveys, Village-level Awareness Campaigns, Annual Stakeholder 

Consultation and Feedback meetings, District-level Orientation with Farmers Groups, Exposure 

Visits of Farmers Groups and State-level Advocacy–cum-Dissemination Meetings are being 

conducted at regular intervals. 

To bolster effective support for this initiative of Pro-Organic Project by CUTS, a state-level Media 

Sensitisation Workshop was organised in Jaipur, Rajasthan, on November 27, 2019.  It was aimed 

at promoting organic consumption and generate awareness among the consumers about organic 

products and their benefits and availability, etc. The aim of the media workshop was to discuss the 

seriousness of excessive use of chemical fertilizers in our agriculture and the ill-effects of chemical 

farming, benefits of organic farming and techniques. The participants in the workshop discussed 

major challenges and advocacy points in the implementation of organic farming in India. 



 

The workshop highlighted that approximately 30 per cent of the organic producers of the world 

are in India. As per the World of Organic Agriculture Report 2018, out of total 2.7 million organic 

producers in the world, 8.35 lakh organic certified organic producers are in the country. But, India 

has only 2.95 per cent certified organic land out of the total available in the world. 

Proceedings 

The event commenced with the Welcome Address by 

Deepak Saxena, Assistant Director, CUTS International 

Jaipur.  After welcoming all the guests and participants, 

he briefed the participants about CUTS and its various 

interventions in the field of sustainable development 

and the projects undertaken by CUTS. 

He said that there is a huge untapped potential of 

organic farming in India. Organic farming has emerged 

as a potential alternative for meeting food demand, 

maintaining soil fertility and increasing soil carbon pool. He highlighted how CUTS has succeeded 

in conducting the campaign in Jaipur city and motivating several people, especially women and 

children, who will lead the movement of change. He thanked all the stakeholders for being a part 

of and making the campaign successful.   

A Power Point Presentation of all the Activities 

Completed under the Project was given by Rajdeep 

Pareek, Programme Officer, CUTS, Jaipur. It 

enumerated the achievements of this project and the 

data of all surveys conducted under the sustainable 

development and organic farming drive by the 

organization.   

According to the data, there were almost 50 kitchen 

gardens and 40 organic clubs developed by CUTS 

International under this project. About 11,782 were active participants of the awareness 

campaigns. It also had a recommendation for the government of emphasizing more on animal 

husbandry and directing the change towards domestic farming. CUTS also initiated build-up of 

organic compost cells in villages. Over, 1,689 farmers have already received training of organic 

farming and production under CUTS Pro-Organic Project. The presentation also included the 

newspaper and media coverage highlights of the project so far. 

 



 

George Cheriyan, Director, CUTS International, 

Jaipur, talked about the importance of Organic 

Farming and the need for these campaign events. He 

said that the right to healthy environment is the basic 

fundamental consumer right and there is a need for 

urgent policy shift in the country. 

He cited parliamentary standing committee report on 

consumption of chemical fertilizers. He said that the 

consumption of chemical fertilizers will rise to 45 

million tonnes to produce 300 million tonnes of food grains by 2025 to feed the country's 

population, thus resulting in increased health hazards. He informed the participants that the use of 

fertilizers has increased from one million tonne to 25.6 million tonnes from 1960 to 2014-15.   

 

  He said, "Agricultural growth which was 8.67 per cent in 1960-70s was reduced to 2.61 percent 

during 2000-2010. Soil is losing fertility and production based on chemical fertilisers is adversely 

affecting human health. So, there is a growing need to increase organic production and 

consumption," he added. 

The Chief Guest for the event, Padmashree Jagdish 

Pareek, a progressive organic farmer from Ajeetgarh 

village, Sikar, said that farmers were committing suicide 

in the greed of subsidy. He said that farmers are 

borrowing money to make part payment of available 

government subsidy and are they trapped in a vicious 

circle of loan interest. Hence, they commit 

suicide. Pareek said that the government should 

provide subsidy on agricultural equipment and 

purchase of seeds instead of funding for green houses or poly houses. 

He laid emphasis that farming, be it organic or the chemical-fertilizer–based, requires money and 

inputs. He claimed that today’s farmers can successfully claim that their farming is non-polluting, 

but not harmless. He gave many examples of his own farming journey and requested the media to 

support the farmers engaging in organic farming and production. He said that all living organisms 

are equally important in farming, whether animals, birds, trees or soil and there is need to 

preserve them. 

He also talked about the types of compost and how its wastage is helpful in organic farming that 

are already available to the farmer. He compared fertilizer farming with organic farming. He 

concluded that fertilizer farming eats up about one-third of the cost of the input, whereas organic 

farming is natural and all necessities are already there with the farmer.   



 

 

 

 

Dr V.S. Yadav, Dean of S.K.N. Agriculture University, 

Jobner, was the eminent speaker of the event. He said that 

there is need to bring a change in mindset to adopt organic 

farming culture back again in the country. He said that 

organic producers need to market their products. They 

need to act as family farmers, just like family doctors.  

He is a Professor of Horticulture and he talked about 

various types of farming and its advantages. He 

emphasised that organic farming should be set as the ultimate goal and tried to be achieved. He 

talked about what is known as the ‘residual growth’ in agriculture and gave several illustrations 

and real life experiences.  

He compared the reports on Organic Farming of year 1930 and 2019. He said that year 2019 

shows deficiency of iron in the farming products due to the increasing demands and compromises 

in farming techniques. 

 

Open House 

The discussion was followed by an open session in which participants shared their views on 

organic farming and sustainable consumption. It included all the media persons from the local 

press and from alternative media and national media, project partners and team members. 

Questions were discussed on Organic Farming in Rajasthan, Challenges and Future Prospects. The 

participants expressed their ideas and also give recommendations for the project. 

 

 

 

 

 

 

 



 

Vote of Thanks 

Dharmendra Chaturvedi, Programme Officer, 

CUTS International, summarised the discussions and 

gave a vote of thanks to all participants. He stated 

that all the programmes of Pro-Organic II he talked 

about the urban population and its level of 

awareness and the need for sustainable 

consumption through sharing. He emphasised on the 

need for campaigning among all the stakeholders to 

promote habit of sharing at all levels. The 

consultation generated a good response from 

participants. 

In the workshop, 37 media persons and project partners, CSOs working for organic farming 

along with more than 45 participated. The event was successful and got wide media 

coverage across all platforms. Media participants’ list and media coverage links are 

attached below. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Programme Schedule 

Wednesday, 27 November, 2019 

 

 

 

 

10.00-11.00 AM Registration & Tea/Coffee 

11.00-11.05 AM Welcome Address Deepak Saxena, 

Ass. Director, CUTS International 

11.05-11.20 AM Opening Address George Cheriyan 

Director, CUTS International 

11.20-11.35 AM Presentation of Activities Implemented 

So Far and Major Outcome Achieved 

RajdeepPareek 

Programme Officer,  

CUTS International 

11.35-11.55 AM Address by Keynote Speaker Padmashree Shri JagdishPareek 

Progressive Farmer,  

Village Ajeetgarh, District Sikar 

11.55-12.15 PM Address by Chief Guest Prof. V.S. Yadav, Dean, S.K.N. Agriculture 

University, Jobner, Jaipur 

12.15-13.15 PM Open Discussion 

Organic Farming in Rajasthan, 

Challenges and Future Prospects 

Participants 

(including all media persons, project 

partners & team members) 

13.15-13.25 PM Vote of Thanks and Way Forward Dharmendra Chaturvedi 

Programme Officer, CUTS 

13.30 PM Lunch & Departure 



 

S.No. Name Name of the Organization 

1 Dinesh Kumar RUDSOVOT, 82, Bagda House, Adarsh 

Nagar (A), SawaiMadhopur 

2 LokeshJanwar BhaskesBambosi 

3 BansiLal Kalyanpura, Nimbahera 

4 BanshiLalDhakar Rajpura, Pratapgarh 

5 Chetan Kumar Malviya DainikBhaskar, Jodhpur 

6 BrijeshVijayvargia CSMIRA, Kota 

7 Ashish Gaur PTI 

8 Rajendra RAEA 

9 BalGovind B.G. 

10 AmitYadav Indian News 

11 Pradeep Singh + DHAKA JI News 4 Rajasthan +1 

12 Arun Kumar Swaraj Express 

13 RohitashSain India News Raj 

14 Sunny Sebstain  

15 JatinSrivastava Swaraj View 

16 KanishkShekhar Sharma Krishi Gold Line +1 

17 Ramesh Purohit News India 

18 NareshPareek News India 

19 LalitBhardwaj E New Rajasthan 

20 Surendra Sharma VisheshGarima, Dausa 

21 Deependra Singh Naruka KENBA TV +1 

22 Vijay Mishra AI TV +1 

23 Santosh Punjab Kesri 

24 Rajesh PunabKesri 



 

25 Umesh Kumar ETV Bharat +1 

26 MONIKA SHARMA SMPARK KRANTI +1 

27 Hindustan Express GovindsinghRajpurohit +1  

28 Anil DattVyas PrayatnaSamiti, Udaipur  

29 YudhishtharChansi Ram KrishanShikshanSanstha, 

Bhadana, Kota 

 

30 Anita Jangir SamajikVikasSansthan, 

Jhalawar 

 

31 Bharat Kumar Bhati Marudhar Ganga Society, 

Manaklav,Jodhpur 

 

32 GoverdhanLalPareek CUTS CHD, Chittorgarh  

33 Om PrakashPareek Hanuman Gram VikasSamiti, 

Dausa 

 

34 Brijesh Sharma Awareness Training and 

Motivation 

for Action (ATMA), Jagmalpura 

 

35 Satya Narayan GraminArthikSamudayikPunaNi

rmane 

vamVikasSansthan, Sanganer 

 

36 GauravChaturvedi CUTS CHD, Bhilwara  

37 Shambhu Singh News India  
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Media Coverage 

 

 https://navbharattimes.indiatimes.com/business/business-news/experts-need-

to-increase-production-andconsumption-of-organic-

products/articleshow/72261946.cms 

 

 https://newsjizz.in/97338-the-consumption-of-chemical-fertilizers-will-

increase-to-45-million-tons-by2025.html 

 

 https://m.etvbharat.com/hindi/rajasthan 

 

 https://youtu.be/l90hvWobbh0 

 

 https://youtu.be/lgsfjpdtTUI 

 

 https://www.theweek.in/wire-updates/business/2019/11/27/nrg11-rj-

chemical-fertilisers.html 

 

 https://link.publicapp.co.in/bxnjj 

 

 www.rajasthanonline.news/जै?वक-खेती-म=-कम-लागत-म=/ 

 

 https://timesofindia.indiatimes.com/business/india-business/chemical-

fertiliser-consumption-to-increase-to45-mn-tonnes-by-

2025/articleshow/72261906.cms 

 

 

 

https://navbharattimes.indiatimes.com/business/business-news/experts-need-to-increase-production-andconsumption-of-organic-products/articleshow/72261946.cms
https://navbharattimes.indiatimes.com/business/business-news/experts-need-to-increase-production-andconsumption-of-organic-products/articleshow/72261946.cms
https://navbharattimes.indiatimes.com/business/business-news/experts-need-to-increase-production-andconsumption-of-organic-products/articleshow/72261946.cms
https://newsjizz.in/97338-the-consumption-of-chemical-fertilizers-will-increase-to-45-million-tons-by2025.html
https://newsjizz.in/97338-the-consumption-of-chemical-fertilizers-will-increase-to-45-million-tons-by2025.html
https://m.etvbharat.com/hindi/rajasthan
https://youtu.be/l90hvWobbh0
https://youtu.be/lgsfjpdtTUI
https://www.theweek.in/wire-updates/business/2019/11/27/nrg11-rj-chemical-fertilisers.html
https://www.theweek.in/wire-updates/business/2019/11/27/nrg11-rj-chemical-fertilisers.html
https://link.publicapp.co.in/bxnjj
http://www.rajasthanonline.news/जै?वक-खेती-म=-कम-लागत-म=/
https://timesofindia.indiatimes.com/business/india-business/chemical-fertiliser-consumption-to-increase-to45-mn-tonnes-by-2025/articleshow/72261906.cms
https://timesofindia.indiatimes.com/business/india-business/chemical-fertiliser-consumption-to-increase-to45-mn-tonnes-by-2025/articleshow/72261906.cms
https://timesofindia.indiatimes.com/business/india-business/chemical-fertiliser-consumption-to-increase-to45-mn-tonnes-by-2025/articleshow/72261906.cms


 

 

 
 



 

 


