HAS PANDEMIC REALLY HELPED IN PROMOTING ORGANIC
CONSUMPTION: ARANDOM PERCEPTION SURVEY IN RAJASTHAN

Background

In the midst of the prevailing COVID-19 pandemic, with no vaccine in sight or still in the
making stage, an intriguing development occurred at the global as well as the national
level, which is a remarkable surge in the sales of organic products in the country over last
ten months or so, which has encouraged several organic retailers to come up overnight
This change has occurred because of the changing eating habits of consumers, who are
turning to organic foods in order to enhance immunity against Covid 19.

In order to take better cognizance of this development, CUTS International surveyed the
sellers and consumers of organic food products.

Objective Behind Surveying Consumers

The main objective behind getting the survey done is:

e To ascertain the factors that drove the consumers to buy organic food products.

e To ascertain the specific organic food products that were preferred by the consumers.

e To become aware of the consumer’s experience, while purchasing organic food
products.

e To ascertain the consumer’s perspective on organic food products.

Objective Behind Surveying Sellers

e To ascertain the demand of organic food products in the market.

e To ascertain the source of procurement for organic food products supplied in the
market.

e To ascertain consumer preferences regarding specific organic food products.

e To ascertain whether consumers prefer to buy organic food products through
physical contact or electronic means.

e To ascertain the effect of the increasing demand of organic food products in the
market, on farmers and retailers.

e To ascertain the difference between the demand of organic food products and non-
organic food products in the market.

Geographical Area Covered

In order to gather adequate empirical data for making substantiated deductions, rural
and urban consumers from ten districts of Rajasthan have been surveyed at random.
Similarly, retailers selling organic food products exclusively or inclusively across the
same each of the ten districts of Rajasthan were surveyed. These targeted ten districts
are the districts, where CUTS has already been intervening through its ongoing project
ProOrganic II, which is been supported by Swedish Society of Nature Conservation
(SSNCQ).

CUTS Initiatives in Promoting Organic Consumption

‘ProOrganic’ project was initiated in November, 2013 to promote organic consumption in
the State of Rajasthan. The objective of the project was to create demand among
consumers for organic products and sensitise farmers for shifting towards organic
farming and advocacy on issues related to organic farming. The project was concluded in



March, 2017 with major activities getting accomplished in a span of three years like
Awareness Generation Campaigns, Organic Fairs, Farmer’s Training and Exposure Visits,
Consultations apart from research components in the project area. The project had a deep
impact as a remarkable increase in the area of organic farming was observed in the State.
In addition, there was also a hike in demand for organic products by the consumers.
Looking at the success of phase-I, the Swedish Society for Nature Conservation (SSNC)
further agreed to extend its support for another four years to implement phase-II of the
project entitled ‘Developing a Culture of Sustainable Consumption and Lifestyle through
Organic Production and Consumption in the State of Rajasthan (ProOrganic II)’ from April
01,2017 to March 31,2021 in 192 gram panchayats (in 10 selected districts of Rajasthan,
India).

One of the basicidea of the project is promoting sustainable consumption and production,
which are important aspects of sustainable regime. This is largely consistent with the
environmental and social factors, and education and empowerment of consumers. In
‘ProOrganic II’ project, focus is on the aspect of sustainable food and farming, and to
formulate an agenda to achieve it. (More details at https://cuts-cart.org/developing-a-
culture-of-sustainable-consumption-and-lifestyle-through-organic-production-and-
consumption-in-state-of-rajasthan-proorganic-ii/#3)

Synthesized Summary of the Survey
A. Survey with Organic Shopkeepers on Sale and Consumption of Organic Products

The total number of samples received from sellers from ten districts and the summary of
responses received from these respondents is as:

1. Do you sell only organic products or other non-organic products as well?

From the data, it is revealed that 62% shopkeepers have admitted confirmed selling

Do you sell only organic products or other organic food products along with other
non-organic products products and 37% responded that they

do not sell.
! B Organic 2.From where did you get the organic

only products?
B Others also In a question related to the source of

From where you get the organic
= No Answer products

62

B Directly from
farmers

getting the products, out of the total
respondents, 55% respondent sellers have
confirmed procuring their organic food
products directly from the farmers, while
39% of the them have admitted procuring
their organic food products directly from
the distributors.

m Distributors

55

m No Answer
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3. In your experience, which organic product are on high demand during the

pandemic?
In another question related to kind of organic
product in demand from the consumer’s side,
74% shopkeepers believe organic vegetables
are on high demand, 6% believe organic
fruits, 13% for grains and only 1% believe
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EXPERIENCE.
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that organic spices are on high demand.

4. Are your consumers contacting you
directly to buy organic products online

ARE YOUR
CONSUMERS
TACTING YOU.

5. Do you feel that consumer’s
interest towards organic
products have increased during
the Corona pandemic?

In the most interesting and relevant

question of the survey, 91%

shopkeepers believe that consumers’

interest towards organic food products

has increased enormously, while 5%

shopkeepers believe negative to this.
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during this pandemic? If yes, then what
mode, do you prefer to sell to them?

In a response to the above question, 46%
sellers are being contacted directly to buy
organic food products online, while 52%
shopkeepers affirmed that they are not being
contacted directly to buy organic food
products online. In the second part of this
question, majority of 46% respondents
opined for authorised online portals.

Do you feel that consumer’s interest
towards organic products have increased
5 4 HYes
® No
" No
Answer
91

6. Whether you have experienced any
shortage in supply?

In continuation to the previous question,
79%  shopkeepers have experienced
shortage in supply, while 17% sellers have
confirmed to not experience any shortage in

supply.



7. In the era of enhanced interest towards the organic products, do you insist
farmers to grow more organic in order to balance the demand and supply chain?

In continuation to another relevant

question, as many as 77% shopkeepers DO YOU INSIST

have agreed to insist farmers to grow more FARMERS TO GROW

organic food products in order to maintain

o
the supply chain, while 21% shopkeepers MORE ANIC...
did not do so. = Yes No Answer

%
8. Whether there is a difference in v
prices of organic products ///// ‘
comparing with normal products? /
77

In another very relevant descriptive

question, as many as 90 percent of

shopkeepers opined for higher prices as compared to normal rates, which they said that
it is due to shortage in supply from the producer’s side but in the context, they also
asserted that if this flow of high demand, which has been created during the pandemic
continues for ever in future, then in no way, anyone can stop them in reducing the prices
of organic products even lesser comparing to non-organic in future. Only 8 percent
responded negative and the rest 2% did not respond to this question.

9. Has your income from the growing sale of organic products increased during

this pandemic period?

In this question, which is important from

Has your ingome increased from the the shopkeeper’s angle, 69% sellers

growing sale of organic products

H Yes claim that their income has increased
24 from the growing sale of organic food
No products, while 24% claim that their

income has not increased.

69 No
Answer

10.If yes, how do you think that this growing demand from consumers will help

boosting morale of farmers to grow more and more organic?
In the last question of the survey with sellers, which is descriptive again and is in a run
up to question 8 and 9, the shopkeepers (90%) as responded in question 8 proclaimed
that the present running trend will help in establishing the interest among consumers
towards organic consumption, which will further contribute in boosting morale of
producers as well and ultimately help in equating the market channel of farmer
(producer)_retailer-consumers (end user).



B. Survey with Consumers on Sale and Consumption of Organic Products

The analysis of responses from rural and urban consumers belonging to all the districts

of Rajasthan is as below:

1. If you were not consuming organic products earlier, then have been motivated
to start consuming organic products during the pandemic situation?

In a response to this, as many as 89%
consumers are motivated to start
consuming organic food products
during the COVID-19 pandemic, while
10% consumers responded negative to
it.
2. Which organic product did you
prefer during organic
consumption?

Have you motivated to start consuming

orgaiie prdHucts during the COVID 19
H Yes

® No

No
Answer

89

Which organic product did you prefer
dyriig drganic consumption H Vegetable

B Grain
Fruits
57 Spices

m No
Answer

57% consumers prefer vegetables during
organic consumption, 34% consumers
prefer grains, 34% consumers prefer
fruits, 4% consumers prefer spices and
3% of the total surveyed consumers
prefer spices during pandemic period.

3. If yes, then from where did you
getinspire?
In an interesting question, as many as
11% of the total surveyed consumers
have received their motivation to start
consuming organic food products from
their family, while equal number 11%
of the total surveyed consumers
received such motivation from their
friends, 16% of them from the media,
54% of them from NGOs and 4% of the
total surveyed consumers have
received such motivation from other

If yes, then how did get inspire from

B Family
4 4 11

M Friends
® Media

NGOs

B Other
Sources
® No Answer

54

sources.



4. Do you feel a change in your health status after consuming organic food or do
you feel better than before or has these organic foods helped in improving your

body immunity?
Do you fgel prganic foods helped in In one of the most relevant question of
improvimgbody immunity M Yes the survey, 90% of the respondent

consumers believe organic food

" No products help in improving body
No immunity, while 9% believe organic
1 Answer food products do not help in improving

body immunity.
5. From where, you are buying organic foods?

Regarding the place, from where the From where,j/o%are buying organic foods
consumer often purchases organic 1 = Online Market
food, 6% consumers said that they buy

organic food products from online = Local Organic
market, 12% buy organic food 46 Stores
products from their local organic ;E(;alkc;;hzrr
stores, 34% consumers buy organic 34 Fam':ersp
food products from their local

shopkeepers and 46% consumers buy

organic food products directly from farmers.

6. Whether you feel any difficulty in getting the organic products and face any
shortage?

o - .
WHETHER YOU 60% consumers face difficulty in
i purchasing organic food products, while
ZNY ... 39% consumers do not face difficulty in

purchasing organic food products.

No Answer Do you think that the increase in demand for
60 organic foods has increased the rates of
oducts

27 HYes
7. Do you think that the increase ® No
in demand for organic foods
has increased the rates of No
72 Answer

products?

72% consumers believe that increase
in the demand of organic food products has increased the rates of such products, while
27% consumers believe that increase in the demand of organic food products has not
increased the rates of such products.

8. Would you like to carry on with
organic consumption even after the
m Yes pandemic gets over?

In the last question of this perception

Would you like to carry on organic
coris&r’hpti ven after COVID 19

® No
survey with consumers, 401 consumers
No would like to carry on the consumption of
86 Answer organic food products even after the

COVID-19 pandemic is over, constituting 86% of the total surveyed consumers, while 6
consumers would not like to carry on the consumption of organic food products even
after the COVID-19 pandemic is over, constituting 13% of the total surveyed consumers.



Conclusion

Organic products are not just all hype. Not only does organic production help reduce
public health risks, mounting evidence shows that food grown organically are rich
in nutrients, such as Vitamin C, iron, magnesium, and phosphorus, with less exposure to
nitrates and pesticide residues in organically grown fruits, vegetables, and grains, when
compared to chemically grown food.

A strong metabolism and immunity is needed to sustain the body strong and to deal
with diseases. To boost immunity in a natural way is to ensure that your body has
everything to combat the external harshness. Fibrous foods actually help in giving
the body essential nutrients for strengthening immunity. Anti-Inflammatory foods
are actually fundamental in reinforcing resistance levels in the body. Foods like
Turmeric, tomatoes, olive oil, ginger, fish oil, walnuts, blueberries and foods rich
in Omega-3 help in improving immunity and prevents from various ailments.
Given the above mentioned importance, and in the context of current pandemic situation
in the country, which ran for almost the whole of 2019 and still people waiting for vaccine,
demand of organic food products is increasing as more and more people realize its
numerous advantages, which not only can protect their health but also help in developing
immunity against pandemics like the prevailing Covid 19 and many more such. Besides,
the other advantages include money circulation within the local economy that goes
directly to the farmer, instead of the things like marketing and distribution and lesser
dependency on preservatives as organic food is harvested, when ripe and thus fresher
and full of flavour.

Looking to all mentioned aspects, indicators of the increased consumption of organic food
products, can be deduced from the results of the above survey, which highlights over 90%
sellers believing consumers have become more interested in organic food products
during the pandemic period and as such, 70% shopkeepers asking farmers to grow more
organic food products.

Though, majority of surveyed consumers feels that it is difficult to purchase organic food
products and the shopkeepers also face shortage in supply of such organic food products.
This shortage is illustrative of a vacuum present between the farmers, middleman and
consumers of organic food products, which must be promptly investigated and rectified,
or else, the very long term demand of organic food products in the market may be
hampered.

So, looking to all aspects and the opportunity, which the pandemic has given by default
to both the stakeholders i.e. the consumers and the sellers, the trend towards organic
consumption, which sees a growth during the pandemic period must continue even after
the Covid 19 gets over as no one can assure that there will not be any more similar
pandemics in the world in future. Rather, it should become a habitual routine among the
end users and if this gets converted into truth, then we can hope to be fully organic
converted nation by next few years.



Media Release
Organic Consumption and Sale: A Growing Trend Amid the Pandemic
A Random Perception Survey by CUTS International in Rajasthan

91 percent organic sellers and 89 percent consumers have confirmed that there
has been a substantial growth in both sale and the consumption of organic products
during the pandemic

KEY HIGHLIGHTS

e CUTS International surveyed the sellers and consumers of organic food products in
ten districts of Rajasthan.

e 2000 samples of consumers (200 per district) and 200 sellers, which includes
retailers and distributors but producers (farmers) not included. 20 sellers per
district. The districts are Jaipur, Bhilwara, Chittorgarh, Pratapgarh, Udaipur,
Jhalawar, Kota, Sawai Madhopur, Jodhpur and Dausa.

e Around 62% sellers have confirmed selling organic products along with other non-
organic products.

e 86% consumers feel that the changing pattern of organic consumption must carry
on in future as well.

In the midst of the prevailing COVID-19 pandemic, with vaccine still in the testing/making
stages, an intriguing development occurred at the global as well as the national level in
the form of a remarkable surge in the sales of organic products in the country over last
ten months or so, which has encouraged several organic retailers to come up overnight.

This change has occurred because of the changing eating habits of consumers, who are

turning to organic foods in order to enhance immunity against Covid 19.

The above findings were revealed while taking a better cognizance of this development,
CUTS International surveyed the sellers and consumers of organic food products in ten
districts of Rajasthan with an object to ascertain the factors that drove the consumers to
buy organic food products, specific organic food products that were preferred by the
consumers, gaining experience, while purchasing organic food products and seeking
consumer’s perspective on organic food products. Similarly, for sellers, to ascertain the
demand of organic food products and source of procurement in the market, seeking to

know the consumer preferences regarding specific organic food products and getting to



know the preference to buy organic food products through physical contact or electronic

mean etc.
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