
 

 

Green Action Week – 2020 

“Sharing Community” 
Activity Completion Report 

 

Executive Summary 

Green Action Week (September 28-October 04, 2020) is a global campaign to promote 

sustainable consumption. Each year in October, organisations around the world take joint 

action to promote a common cause. Last year 50 civil society organisations (CSOs) in 30 

countries in Africa, Asia, Europe, and the US participated in the campaign. 

 

“Organic Food and Farming for All” was the campaign focus for the Green Action Week 

2013-2017. Sustainable production requires sustainable consumption. If you eat more 

organic, producers will produce more organic! 

 

The new theme for 2018 and onwards is the ‘Sharing Community’. The significance of this is 

to ignite cultures of sharing and collaboration to make sure that everyone has sustainable 

access to goods and services. 

 

Green Action Week is an initiative by the Swedish Society for Nature Conservation (SSNC) 

and carried out in coordination with Consumers International (CI). 

 

Objectives 

The objectives of the campaign are to: 

• raise consumer awareness on the environmental impacts of consumption and promote 

sustainable patterns of consumption; 

• generate awareness among consumers about organic vegetables and fruits that would 

encourage consumers to shift towards organic agricultural products and sustainable 

consumption; 

• ignite cultures of sharing and collaboration, as a way to create sustainable access for 

more people; 

• minimise the waste and reduce pressure on natural resources; 

• increase the supply of goods and services, making them more affordable; 

• empower people to create, trade, swop, access and share goods, services and resources 

among themselves; and 
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• challenge the norm of private ownership and consumerism through the creation of 

strong, collaborating communities. 

 

About the Campaign  

This year, the theme Sharing Community was targeted at urban consumers to expand the 

outreach in four localities (Jagganathpuri, Sanganer, Dhawas & Meenavala) in the city of 

Jaipur. The major activities of this year include Kitchen Gardening, Meetings with Women 

Groups, Strengthening the Community Library, Strengthening Wall of Kindness (Saanjha ki 

Deewar), Community Level Stakeholders’ Consultations and a District Level Stakeholders’ 

Consultation Meeting. The first activity commenced on September 28, 2020, with an 

Introductory meeting on kitchen garden and the whole campaign got culminated on January 

8, 2021, with Stakeholders’ Consultation. 100 kitchen gardens were the main outcomes of 

this year’s campaign. The maximum participation of a mixed group of people and their 

enthusiasm to know about organic farming (kitchen gardening) shows that the level of 

awareness among people is now rising as compared to previous years. 

 

 

Kitchen Gardens 

Four different communities (Jagganathpuri, Sanganer, Dhawas & Meenavala) were 

recognised in Jaipur, where 25 households were identified in each community and meetings 

were held with the women of the households to sensitise them on the benefits of kitchen 

gardening. The participants were of diverse backgrounds ranging from housewives to women 

entrepreneurs, homemakers, and consumers belonging to different socio-economic groups 

including Aanganwadi workers. 
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To start with, an introductory meeting was held with the women to brief them about the aims 

and objectives of the campaign and also provide technical inputs on developing kitchen 

gardens at their houses by using minimum and available resources. The resource person for 

these meetings was Amit Sharma, who provided technical inputs to participants about kitchen 

gardening. Seed kits (five seasonal vegetable seed packets), HDPE pots and sprayer were 

distributed among participants during the meeting. 

  

  

 

A second meeting as feedback meeting was held to know the interest of women in the 

concept of the kitchen garden and to discuss the challenges faced by women in setting up 
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kitchen gardens. During the meeting, they informed that seedlings prepared in seedling trays 

were shared with other community members.  

  

  

 

Awareness campaign on ‘E-waste’  

Six E-Waste bins were set up during GAW-2019 at different locality of Jaipur to collect the 

E-waste and recycle it. The awareness meetings were organized near by the locations to make 

the people aware of the harmful effect of E-waste and get their support to spread awareness in 

their community and to enhance the footfall to the bin. The campaign got positive response. 

  

  

 

Cottage Meetings 

In order to sensitise and create awareness among consumers particularly urban consumer on 

incorporating organic food in their consumption pattern, four cottage meetings were 

organised in different localities of Jaipur city. The participants were of diverse backgrounds 
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ranging from housewives to women entrepreneurs and from home makers to higher academia 

and consumer belonging to different socio-economic ground including Aanganwadi workers. 

These awareness generation-cum-sensitisation meetings were held with various communities 

in residential areas. 

  

  
 

Community Library 

Two “Community Libraries” were established during last two year’s GAW activities, where 

community people can put spare/extra books/school books or any reading material like 

newspaper, magazines so that other can use that. This year the work was done to strengthen it 

with proper storage and sanitization facilities and by collecting more reading material from 

community. People were urged to share old books with the library instead of selling them in 

scrap. The concept yielded good results as people started sharing resource materials.  

  
 

Wall of Kindness (Sanjha Ki Deewar) 

To promote the idea of sharing in the society and with the community, Wall of Kindness 

(Saanjha Ki Deewar) was set-up in the Jagganath puri area during GAW-2019, where 

community people can put their used/unused household items to share with others. This year 
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the work was done to strengthen it with proper storage and sanitization facilities. Through 

meetings, people were encouraged to share their not-so-usable household items at the wall 

instead of selling them in scrap. The idea is to create a sense of sustainable consumption of 

products that might be usable for other members of the community. The concept is getting 

more popular.   

  
 

Community Level Stakeholder’s Consultation 

To further propagate and promote the idea of sharing, community level stakeholders’ 

meetings were organised in which ward councillors were invited to understand initiatives and 

disseminate it with the people in their respective areas. The aim was to sensitise people 

within communities to come forward and adopt the practice of sharing products and unusable 

household items with others. The consultation was also aimed to acknowledge the work of 

members, who contributed to the cause and further motivate them to expand their horizons 

and keep the campaign running. 
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Stakeholder’s Consultation 

To mark the conclusion of GAW activities, CUTS organised Stakeholders’ Consultation 

Meeting at Jaipur on January 8, 2021. The objective was to disseminate the work done during 

the campaign at a wider level, where more than 45 representatives from civil 

society/consumer organisations, media, and government departments participated. Mementos 

were presented to the partners. Pots with live plants were presented to the guests instead of 

bouquet. One best kitchen gardener from each community was awarded with mementos and 

kitchen garden kits. The stakeholders’ Consultation got good media coverage. The event 

report can be accessed here: GAW-2020-event-report-stakeholders-consultation-january-8-

2021.pdf (cuts-cart.org) 

  

 

GAW Campaign in other Districts of Rajasthan 

Like last year, this year also, the activities were extended beyond Jaipur to other ten targeted 

districts of ProOrganic-II project, like Chittorgarh, Pratapgarh, Bhilwara, Dausa, Jodhpur, 

Sawai Modhopur, Kota, Jhalawar & Udaipur which was the highlight of the whole campaign. 

Several cottage meetings were organised during the campaign period in these districts.  

https://cuts-cart.org/pdf/GAW-2020-event-report-stakeholders-consultation-january-8-2021.pdf
https://cuts-cart.org/pdf/GAW-2020-event-report-stakeholders-consultation-january-8-2021.pdf
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Concluding Remarks 

“This year’s campaign was positioned in the context of the pandemic, which has severe 

negative impact on sustainable consumption. The pandemic had resulted in tremendous 

increase in plastic consumption; single-use plastic has made a big comeback in India due to 

increased use of masks, gloves, face shields, PPE kits, sanitizer bottles etc. The plastic waste 

is expected to be 9.4 million tons in 2020. Since work and education had gone online, use of 

electronic gadgets increased tremulously, sale of laptops in the state of Kerala itself increased 

by 400 percent and in Rajasthan increased by 200 percent. It is estimated that India will 

generate 5.2 million tons of e-waste by 2021. Use of personal vehicles, due to lack of public 

transport and physical distancing norms, increased to more than the pre pandemic levels. 

There is 70-80% increase in the production and consumption of organic products, as 

consumers consider immunity as ammunition to fight the virus. The campaign was focused 

on addressing some of these issues, The activities were successfully accomplished under the 

campaign. It generated good and positive responses from participants. 

 

Partners 

• Hardev Sikshan Evam Jan kalyan Sansthan, Jaipur 

• Vikasonmukh Sansthan, Jaipur 
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Highlights 

• Maximum participation of women’s group.  

• Reached out to major parts of the walled city and outer areas of Jaipur through different 

activities. 

• Good media coverage during the campaign. 

 

Key Observations 

• Sharing is in our culture, but we are just moving away from this. 

• Due to pandemic situation people are showing more interest in healthy lifestyle and 

shown more interest in developing kitchen gardens. 

• Even in the pandemic situation, people of Jaipur are willing to come together and to 

work collectively. 

• People are willing to share their things and ideas. 

• More awareness on E-Waste disposal is required. We don’t have proper mechanism to 

do so. 

• Need to Rethink to Reduce unnecessary consumption. 
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IEC Material  

   

https://cuts-cart.org/pdf/flyer-green-action-week-2020-sharing-community.pdf 

 

 
Poster Green Action Week 2020 Sharing Community.cdr (cuts-cart.org)   

https://cuts-cart.org/pdf/poster-green-action-week-2020-sharing-community.pdf
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Media Coverage 
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Media 


