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1. Background 

The Green Action Week (GAW) Fund India is a joint partnership established between the 

Swedish Society for Nature Conservation (SSNC) and CUTS in 2017 and continuing in year 

2019. The purpose of the grant is to fund short-term campaigning activities to raise 

consumer awareness of environmental issues. The GAW campaign takes place during the 

first week of October. GAW is a global campaign to promote sustainable consumption. In 

2019, 50 civil society organisations (CSOs) from 30 countries participated in the campaign 

globally. The goal is to ensure everyone’s right to a healthy environment and a better 

quality of life. With the theme ‘Sharing Community’, GAW seeks to highlight practical 

examples of more sustainable ways to access goods and services. 

 

SDG 12 – ‘Sustainable Consumption and Production’ concerns material use, hazardous 

chemicals and waste, sustainable business practices, and consumer behaviour. With 

increasing use of natural resources, air, water, soil pollution, and ever-growing amount of 

waste, it is clear that our current way of consumption and production has to change 

fundamentally. To reach the goal, world leaders have agreed on targets, such as improved 

resource efficiency, reduced waste and better awareness of sustainable lifestyles. 

 

One way to improving access to goods and services without increasing the stress on the 

planet is to share. By challenging the norm of consumerism, waste can be reduced and 

resource efficiency improved. Sharing is a concrete example of a more sustainable 

consumption culture which also enables development and entrepreneurship. 

 

2. About the Campaign 

CUTS International in partnership with the Swedish Society for Nature Conservation 

implemented GAW Campaign 2019 (India) on the theme ‘Sharing Community’. The project 

was initiated in May 2019 and concluded in October 2019. The aim of the campaign is to 

promote strong and collaboration in communities while increasing access to goods and 

services without further stressing the planetary boundaries. By setting examples of 

cultures of sharing, one can learn from each other about sustainable development and 

lifestyles. 

 

3. Theme  

After recognising the potential by generating attention and interest on one issue 

simultaneously in different countries, there is a common theme for all organisations 

participating in GAW. In 2019, SSNC has decided the theme ‘Sharing Community’ to 
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promote the sustainable consumption as access to goods and services are unequal and 

planetary boundaries are being breached. It would be an attempt to challenge the norm of 

private ownership and consumerism through creation of strong, collaborating 

communities. To fulfill the purpose and relevance of the GAW Fund India for organisations, 

following criteria have been taken into account: 

 The definition and framing of the problem is relevant and common to consumers at 

local level 

 There are practical solutions that can be promoted amongst consumers and 

policymakers at the national and local level 

 Projects shall promote the culture of community sharing and collaboration to create 

sustainable access to good and services. 

 Projects must have an environmental focus 

 

4. Aim and Objective 

The aim of the GAW India is to make a valuable contribution towards advancing 

sustainable development and reducing poverty, by promoting worldwide awareness and 

advocacy activities, which encourage sustainable patterns of consumption. The purpose of 

the GAW Fund India is to strengthen the role that consumer and environmental 

organisations can play as a vibrant part of civil society to raise awareness of the 

environmental and other impacts of consumption and promote and contribute to 

sustainable patterns of consumption amongst consumers, policymakers and other key 

stakeholders. Other than this some major goals are as mentioned below: 

 Raise consumer awareness on the environmental impacts of consumption and 

promote sustainable patterns of consumption 

 Minimise the waste and reduce pressure on natural resources 

 Empower people to create, trade, swop, access and share goods, services and 

resources among themselves 

 Promote the cultures of sharing and collaboration 

 Motivate the community to adopt new technique for conservation of resources for 

sustainable consumption 

 Initiate and implement social and community development activities through 

natural and other available resources conservation among all sections of the society.  
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 Bring about a change in the society by changing the behaviour of people by 

involving them in this process of change 

 

5. Process  

Announcement was released and shared with wider groups of CSOs in states, including 

members of various networks, such as consumer councils, resource agencies of Ministry of 

Environment and CUTS network partners etc. to apply for GAW India Campaign. Total 40 

organisations from different parts of the country applied, out of which 12 were finally 

shortlisted and awarded the grant in August 2019. A round of consultation held with all 

shortlisted CSOs about the theme and local issues. Based on discussion CSOs were asked to 

revise activities and budget. Formal MoU was signed between CUTS and partner 

organisations after submission of revised action plan by CSOs. Different activities were 

conducted by partners in September-October 2019. 

 

6. Coverage of GAW India 

For celebrating GAW (India) 2019, 

12 states were selected besides 

Jaipur (Rajasthan) and 12 

organisations are partnering which 

widens the profile of the campaign 

both at National and State level 

with enhanced responsibilities to 

achieve envisioned targets.  12 

states covered under GAW (India) 

2019, amounts 33 percent of the 

total area of the country. The 

selection of states keeps a ‘North-

South-East-west’ approach and 

provides reasonably dynamic 

penetration to the campaign 

throughout the nation. The area of 

states covered (green) under GAW 

(India) can be shown in the map of 

India as following: 
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7. Activities 

7.1  Rural Action for Social Service, Andhra Pradesh 

Rural Action for Social Service (RUAFSS) is a registered NGO working for women, children, 

and deprived sections of the society. During GAW 2019 (India) the organisation conducted 

stakeholder consultation in which guidelines on sharing community and sustainable 

consumption were shared. Local folk Kalajatha, Group discussions were held focussing on 

generating awareness about sharing community and rallies on eradication of plastic and 

prevent environmental pollution were conducted. Public meetings were held, IEC material 

was disseminated, competition was organised and prizes were distributed. These activities 

were organised to generate awareness. The co-ordinators and volunteers conducted the 

programme successfully. Print and electronic media gave good coverage of activities and 

spread the message.   

 

7.2  Anmol Foundation, Chhattisgarh 

To create awareness among the common public rallies and signature campaign were 

organised by Anmol Foundation in Raipur. One demonstration camp on ‘sharing 

Community’ was arranged where all used old cloths, books, children bags, tiffin, carries, 

shoes, etc. were on display for public to initiate exchange of the same. Meetings were 
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conducted to discuss the strategy about implementation of programmes; awareness on 

sharing community was raised through school rallies and workshops; and slogans and 

pamphlets were distributed to the public.  

 

One workshop was organised by involving all types of stockholders where the experience 

gained during the campaign of “sharing community” was shared. NGOs, CBOs, Media, public 

and the representatives of government were invited in the programme. 

  

7.3  Environment & Social Research Organisation (ESRO), New Delhi 

Campaign was aimed to create awareness among the community to follow 3R concept for 

optimum utilization of things and how we can involve conserving the natural resources and 

protecting the environment for over better future and Next generation. ESRO team have 

Established a  Community Sharing Centre at Meet Nagar for collected old material from the 

interested community as –old books and clothes and distributing among needy in 

communities It focuses on creating the behaviour of sharing by using their unused 

resources or materials by bringing about a change in the society involving people in this 

process of change, work towards sustainable development for protection of the 

environment, make natural resources available for the general welfare of the society. 

Certain activities were conducted, such as awareness campaigns through rallies, folk play 

among community of project site, display of banners, and distribution of pamphlets, 

workshops on sharing community, quiz and drawing competition etc. 

 

The impact was that large group of students and 250 community members participated in 

awareness campaign rallies/folk play/quiz and drawing competition. Some challenges 

were faced, such as outreach to community to create awareness about natural resource 

conservation and optimum utilisation of resources through community involvement was a 

difficult task for any organisation.   



 
 

8 
 

7.4  Centre for Development & Empowerment of Women (CDEW) Society, Karnataka  

CDEW implemented campaign activities in Bangalore city of Karnataka. Objectives were to 

teach the stakeholders the art of sharing, to reduce the ‘use and throw culture’ and to 

conduct Camp to share house hold items. Some activities are Street play for Awareness, 

Symposium on Sharing, Signature Campaign, Exhibition, and Mutual Sharing. Symposium 

on Sharing was conducted on October 4, 2019 in the NANCY MEMORIAL HALL. The 

president and the two main speakers brought out the theme “Sharing Community” very 

well. They could really connect the theme with various aspects of day to day life, 

consumerism, effects of consumerism on individuals and environment by giving examples 

from the lives of great people. All the participants understood what it means to share and 

how the sharing helps each other. It built up a sense of togetherness to share and care for 

others, which will impact the people in future. CDEW is determined to incorporate Sharing-

Caring concepts in all their undertakings and organize more awareness campaigns in 

collaboration with GOs & NGOs to influence Policy makers. 

 

7.5  CECOEDECON, Madhya Pradesh  

Objectives of the campaign are to strengthen culture of sharing communities. Activities 

carried out under the campaign are Awareness Generation, Mass Mobilization and 

Demonstration on sharing community at school and street. Three mass mobilization 

activities were carried out in three housing societies. Approximately 700 consumers are 

motivated to adopt sustainable consumption practices and promoted concept of sharing 

communities. Residents of three housing societies are motivated to adopt waste 

management practices and concept of sharing communities. Demonstration on sharing 

communities was organized in one housing society after awareness camp. This 

demonstration was a Platform to establish sharing community. Community members were 

motivated to bring their belongings at this platform which are not useful for them to share 

with other community members. 
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One stakeholder consultation was organized on October 4, 2019 at Indore. Representatives 

of different stakeholder groups like Municipal Corporation, govt. officials, researchers, 

policy makers and representatives of community groups participated in this stakeholder 

consultation. Signature campaign, street plays were the other activities which created 

awareness in common public.  

 

The impact of the campaign is Greater understanding among consumers about sustainable 

consumption practices and Community members are motivated to adopt more sustainable 

ways to access goods and services without stressing the environment. There is need to 

establishing dialogue with representatives of municipal corporations for proper 

management of waste especially E-waste. 

 

7.6  Consumer Guild, Uttar Pradesh  

Under Green Action Week, Group Discussions, Signature Campaign, Posters, IEC Material 

distribution, Stakeholders Consultation were conducted. They successfully created 

awareness on sustainable development and demonstrated the methods of community 

sharing. The awareness generation activities are created among local consumers/ 

consumer activists, NGOs and others to join the sustainable development movement and 

further informed consumers and public on this important issue. U.P Pollution Control 

Board agrees to work with Consumer Guild continually to raise consumer awareness on the 

issue. 

 

Consumer Guild identified the corporate office at Rajaji Puram location in Lucknow and run 

the campaign on theme: Share with Friends at Green Office. Officials shared things like 

Books, Newspapers, Shopping Bags etc., Less use of electricity, Less Printings, Waste free 

Lunch and no use of plastic were promoted in office premises , indoor plantation and use of 

only sustainable products in office premises promoted, reuse of waste material was also 

promoted . 
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Consumer Guild would like to work on “sharing capacity and knowledge” raise awareness 

and mobilize ,build capacity, implement projects, monitor and review policies on SDGs with 

support and collaboration of CUTS International. 

 
   

7.7  Vaishvik  Vikas  Sanshtha, Maharashtra  

Organisation has conducted several activities based on sharing community, such as 

organising speech & drawing competition for awareness, workshop on sharing community, 

book bank for sharing books, green club, sharing of notebook, advocacy with higher 

officials about sharing community and awareness campaign for sharing community. 

 

Green Club established under campaign helps to increase awareness about e-waste. Earlier 

people were not that much agree to come forward for it because they think they get more 

money from scrap if they will sell it, though more awareness is required.  

 

Students who participated in workshop started sharing books and also decided to start 

food sharing for needy people soon; under green club, people shared notebooks and 

educational materials after VVS appealed to people; they have distributed all these 

educational materials to students of tribal villages. Candidates who participated in drawing 

and speech competition expressed unique and varies ideas about sharing community; 

municipal council, Umarkhed agreed to do awareness about minimize consumption of 
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resources and waste management. Sharing Community is one of the most unique and 

fruitful concept.  

 

7.8  Youth for Social Development (YSD), Odisha  

A model Wall of Sharing has been initiated in prime location of the city in the old bus stand 

area. This has been done in collaboration with the Berhampur Municipal Corporation. 

There was active participation of CSOs, local NGOs and media to help replicate and sustain 

the campaign. This also created an opportunity for further discussion on ‘sharing 

community’ and sustainable consumption in Berhampur city. There was low level of 

awareness among citizens/consumers and civil society on concept, practice and benefits of 

‘collaborative consumption’. Therefore, there is a need to design and implement a strategic 

campaign to increase the demand for ‘collaborative consumption’ policies and provisions 

among consumers. Training should also be provided to civil society and government 

officials on SDG Goal-12 as its implementation will help consumers and citizens to practice 

and advocate for financial provisions; and technical and skill support to the government in 

order to implement collaborative and sustainable consumption.  

 

Current practices of ‘sharing community’ like wall of kindness, sharing ride, sharing books 

and food in Berhampur city have set examples of sharing goods and services to protect 
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environment. Information, Education and Communication (IEC) material prepared under 

this initiative is self-explanatory and has disseminated to larger audience which has 

enhanced their understanding on benefits of ‘sharing community’. Elected and public 

officials of Berhampur Municipal Corporation (BeMC) and Brahmapur Development 

Authority (BeDa) have been agreed and assured to create more opportunities for citizen for 

sharing goods and services through ‘wall of kindness’ and ‘community fridge’ for 

sustainable consumption. 

 

Some of the impacts of these activities are that more than 2500 people become aware of 

harmful effects of waste and understand current practices on collaborative consumption 

and its benefits. Recommendations and plan for the provision and promotion of sharing 

community practice have been proposed to the local government in the multi-stakeholder 

dialogue. 

 

7.9  Mankind Awareness Platform (MAP), Tripura  

MAP has conducted several 

activities at Agartala city of 

Tripura state which is in North-

east part of the country. Focused 

was on sharing community 

theme and activities such as 

organising signature campaign, 

drawing competition, state level 

seminar, IEC Program among 

College Students, postering of 

message in Agartala, opening of 

Centre for Sharing Articles, 

Campaign of Centre For Sharing 

and opening of permanent  FREE  BAZAR etc were conducted.  

 

As impact of the campaign and sensitisation of various departments, Agriculture 

Department, Government of Tripura has agreed to support the organisation to carry 

forward such awareness programme. Agriculture Research Station is ready toward 

sustainable consumption. Local Government is also now aware and agree with us for taking 

precaution for future generation by arranging different programmes relating with nature 

and environment. Local Clubs of Tripura also impact and inspired to move forward to do 

work in this respect. Collectively the civil society will reduce the production as well as 

lesser commodity leading to less of harm to environment. 
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7.10 Abhivyakti Society, Uttarakhand  

Abhivyakti organised numbers of contact programmes in different schools, meetings with 

members of SHGs, and community places, where the main issues pertaining to the main 

philosophy behind our current initiative, Community Sharing were discussed. Other 

relevant topics such as Afforestation, solid waste management, water conservation etc 

were also discussed. Sharing our compassion with Environment and ensuring that we not 

only take from it but also give back to it was done. Children are the future of the nation and 

women the most important part of the family, so sensitizing them initiated the process of 

sustainable makeover in our desired area of interest. A Community sharing camp was also 

organised, where we displayed items collected by the team, like clothes, books, shoes, 

utensils, bags, boxes, and electronic equipment etc. which were lying unused in the houses 

in working condition. 

 

7.11 Rural Agency for Social and Technological Advancement (RASTA), Kerala 

Under GAW, RASTA did several activities including camps for school children-with the 

theme "Sharing Community", Poster drawings and slogans developed, organised camps for 

collection reusable households items from community for onward delivery to deprived 

with collaboration with Local Groups, seminar on Sharing Community for promoting 

awareness activities, Stakeholder consultation Workshop for developing action plan for 

Sharing Community with Local Panchayat, transition to eco-friendly initiative and 

promoting alternatives - Cloth bags are the activities.  

 

Impact of the campaign is that students have pledged to share their books. Women 

gathered to share local seeds for summer vegetable & kitchen garden. Women have 

pledged to gather & share used items of new born babies to expecting and future mothers. 
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People Started Household waste segregation requested Gram Panchayat system to have a 

collection point. 

 

Targeted community said that there is need to continue the process from campaign to 

action, sustain the habit of sharing in the community, extend the reach to more areas and 

actors, ensure the participation of local governance for reducing one time carry bags and 

encourage the community to reduce the use one time carry bags with alternatives. 

 

7.12 Consumers’ Legal Protection Forum (CLPF), Assam  

Basic approach towards community sharing is conducting awareness seminar in 

educational institutions (schools/colleges), Public Meetings in association with the NGO’s, 

SHG’s & Students’ Union Association, Stakeholders’ Consultation. They also showed 

demonstration model by the members of CLPF to the community members of Panikheti, a 

village in Kamrup District where used goods brought by them, were shared with each 

other. They made them aware that by sharing they can preserve the natural resources for 

our future generation and also reduce the environmental pressure on Earth. IEC materials 

were also distributed among the members of the community. 

 

Students of schools and colleges started disseminating information on sharing community 

and sustainable consumption to their friends, relatives and family members after 

participating in the activities of GAW; Participants and members of Civil Society 

Organizations started planting tree saplings in and around their locality to increase the 

urban plantation of Guwahati city; Participants refrain from using plastics and polythene 

bags for carrying items. Instead, they started using bags made of used clothes. 
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In Assam, people from rural areas don’t know much about sharing community and 

sustainable consumption, as they have limited knowledge about preservation and 

utilisation of natural resources. They had to convince head of the civil society organisations 

and educational institutions about usefulness of sharing community and sustainable 

consumption. Consumers’ Legal Protection Forum, Assam participation in GAW India 2019 

is going to have a way forward especially on sustainable consumption and environment 

issues because through our organization skills we were able to sensitize students, teachers, 

representatives from NGO’s, Consumer Organizations, academician, government 

department, who in coming days will share the idea of sharing community and sustainable 

consumption to their friends, relatives and family members and as a result, the idea of 

sharing community and sustainable consumption will be known to the people of Assam. 

 

8. Partners Evaluation Meet, 2019 

To share the learning among all GAW partners and evaluate activities conducted by partner 

organisation, a meeting was organised at Jaipur on December 6, 2019 under GAW India. 

Amar Deep Singh welcomed the participants and George Cheriyan delivered opening 
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remarks in the meeting. He also shared global perspective of GAW campaign as well as 

relevance in the Indian context. Each partner made presentation based on the activities, 

impact, challenges and way forward. Presentations were followed by the discussions and 

feedback among the participants. Each implementing partner received the feedback 

directly from participants and CUTS.  

 

The meeting was beneficial in evaluating the effectiveness of each activity conducted by 

Partner in targeted areas. It was also helpful for organisations to learn from each other’s 

and innovative approaches adopted for campaign. Participants and CUTS could understand 

the local context, while discussing the challenges faced by partner during the campaign. 

Meeting also provided opportunity to learn from experience of partner organisation and 

accordingly design better plan for future activities keeping those learning in mind. 

 

9. Conclusion 

There is huge gap in distribution of resources and consumption level of different societies 

in which many of them strive to join luxurious lifestyle and on other hand second group of 

people who lack access to even basic goods and services. The perspectives and capabilities 

of low, middle and high income contexts are essential to take into account when addressing 

consumption and production patterns. SDG 12 is assisting India to avoid getting locked in 

unsustainable lifestyles, and communities to use the resources effectively and efficiently. 

 

GAW (India) 2019 mainly focuses on sharing within communities, rather than on the 

systems through which they are shared. In this way, the aim is to promote strong and 

collaborating communities while increasing access to goods and services without further 

stressing the planetary boundaries. And by setting good examples of cultures of sharing, 

one can learn from each other about sustainable development and lifestyles. One way of 

improving accessibility to goods and services without increasing the stress on the planet is 

to share. By challenging the norm of consumerism, one can reduce waste and improve 

resource efficiency. Sharing community is, in other words, a concrete example of a more 

sustainable consumption culture enables development. Throughout the campaign, there 

was good media coverage, and activities were conducted successfully in all the states. 
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