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Background 

Climate change affects energy supply and demand depends not only on climatic factors, but also 
on patterns of economic growth, land use, population growth and distribution, technological 
change and social and cultural trends that shape individual and institutional actions. To enable 
Consumers International (CI) members in developing countries, for raising the awareness about 
sustainable consumption with an emphasis on environmental issues, Consumers International 
has partnered with the Swedish Society for Nature Conservation (SSNC), for its key project 
Green Action Fund. The Green Action Fund is inspired by SSNC's annual Shop and Act Green 
Week and has been made possible with support from the Swedish International Development 
Cooperation Agency (SIDA). For the purpose CI called upon the application from the CI 
members from different developing countries, in response to which 28 applications were 
received, out of which only 10 were selected. CUTS Centre for Consumer Action, Research & 
Training (CUTS CART) is also one of them who bid for the same and got selected with its keen 
interest in raising awareness on the benefits of energy-efficient products and signed 
Memorandum of Understanding with the CI) 

CUTS offered to work on this area because recent economic growth has resulted in increased 
energy demand in India, and there is a huge gap between the generation and consumption. While 
various steps are taken to increase the supply but demand side management can be a cost 
effective solution to the growing demand-supply gap. But there is not much awareness among 
the consumers on the long-run benefits and potential of energy efficient products in fighting 
climate change. It is in this regard, CUTS has launched an awareness campaign “Save to Survive” 
in Jaipur, Rajasthan, on September 14, 2011for promoting the use of energy efficient products.  

In its endeavour CUTS is working with various non-governmental organisations (NGOs) and 
consumer groups during September-October 2011. The specific objectives of this campaign are 
to: 
 

 generate awareness among consumers on energy efficient products; 

 foster policy and practice for promoting the use of energy efficient products for better 
demand side management; and in turn contribute towards sustainable consumption of 
energy;  

 showcase the project outcomes for replication/institutionalisation; and 

 advocate for promotion of energy efficiency as a tool to fight climate change.  
 
The increased awareness on energy efficient products will result in increased demand, which will 
further push demand for their availability and affordability etc. It will open up market and better 
incentives for manufactures as well as more use of such products by consumers.  
 

Participation 
More than 100 participants from civil society organisations (CSOs), officials from Rajasthan 

Renewable Energy Corporation and media – both print and electronic media participated in the 

event.  
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Proceedings 
The event commenced with the warm 

welcome of the distinguished guest and 

participants by Amar Deep Singh, Project 

Officer, CUTS CART. The welcome 

address was followed by a stage show 

performed by the artists from Goonj 

Sansthan on the subject. 

 

George Cheriyan, Director, CUTS in his 

introductory remarks emphasised that this 

awareness campaign aims to meet out 

severe power deficit in Rajasthan. He said energy is the backbone of development and economic 

growth. In recent years, India’s energy consumption has been increased at one of the fastest rates 

in the world and its power consumption will double by 2020.   

 

He added that about 70 percent of India’s 

energy generation is from fossil fuels and 

there is a power deficit of 13.8 percent 

during the end of 2010. Cheriyan further 

stated that there is not much awareness 

among consumers on the long-run benefits 

and potential of energy efficient products in 

fighting climate change. He emphasised that 

increased awareness on energy saving 

methods will result in increased demand for 

energy efficient products. Thus, the 

campaign will contribute in reducing carbon 

footprints and improving environment by promoting sustainable and green consumption by 

consumers. 

 

Sumit Mathur, Project Manager, RREC was 

the chief guest of the event. While delivering 

the inaugural address, he applauded the 

efforts of CUTS CART and said that the 

need of the hour is to create awareness 

among people through social awareness 

programmes and update them with latest 

technologies. He also shed light on initiatives 

of the government to conserve energy and 

promote maximum use of renewable energy 

to meet out energy shortage. RREC is 

enforcing the provisions of Energy 

Conservation Act, 2001 in Rajasthan. He also added that for checking the excessive use of 



energy by industries the government has appointed energy managers auditors, who will be 

responsible for auditing the annual consumption by designated consumers.  

 

Mathur said that RREC is making innovative 

efforts to emerge as a leading company for 

promotion and generation of electricity 

through renewable sources of energy. He 

added that there is an ample opportunity for 

utilising solar energy in Rajasthan. He urged 

CSOs for maximum participation in creating 

awareness on efficient consumption of 

energy.   

 

Dharmendra Chaturvedi, CUTS CART 

proposed the vote of thanks to the distinguished guest and participants.    

 

Conclusion 

 The meeting provided an opportunity to interact with people working on promotion and 
generation of electricity through renewable sources of energy; and update about the 
possible work in the area of increasing energy efficiency. 

 Active participation of CSOs in large number will definitely help in creating awareness 
among the people with the intended objective. 

 Participation of related government departments can give boost to the campaign. 

 As per Mathur’s recommendation the real-estate sector should also be incorporated, so 
that they could be sensitised for making more energy efficient buildings having maximum 
touch with environment. 
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