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1
Background
Consumer Unity & Trust Society (CUTS) has been instrumental in
bringing various changes at the policy level as well as in redressal
mechanism for protection of consumers interests. CUTS was also
behind the enactment and strengthening of the Consumer Protection
Act 1986. To know more about CUTS, please visit our website http:/
/www.cuts-international.org.
However, even after about 25 years of enactment of such a dynamic
and unique Act, the situation of consumers is still not good in India.
The changed scenario of globalisation, technological advancement
and emergence of various new sectors has further posed many new
challenges before consumers today. Therefore, to address such issues,
CUTS has initiated a project entitled, Grassroots Reachout &
Networking in Rajasthan through Consumer Action (GRANIRCA)
with the support of the Department of Consumer Affairs, Ministry
of Consumer Affairs, Food and Public Distribution, Government of
India under the Consumer Welfare Fund (CWF).
The objective of the project is to generate more capable consumers
by way of equipping them with knowledge & skills and build up
zealous grassroots activists through intensive training, capacity
building and orientation programmes on various consumer protection
issues to create an enabling environment at the grassroots. The
duration of the project is of three years, i.e. January 2010-December
2012. It would cover all seven divisions and would be implemented
in 12 districts, i.e. Tonk, Chittorgarh, Kota, Bundi, Alwar, Banswara,
Jodhpur, Jalore, Churu, Sikar, Dholpur and Dausa.
For more information please visit:
www.cuts-international.org/cart/GRANIRCA
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The research study was conducted by joint efforts of GRANIRCA
project team (Deepak Saxena, Amarjeet Singh, Arjun Kant Jha and
Dharmendra Chaturvedi of CUTS CART) and district partners of
the project (Annexure 1) under the overall guidance of George
Cheriyan, Director, CUTS International & Head, CUTS Centre for
Consumer Action, Research & Training (CUTS CART). The project
team was mainly responsible for conceptualisation of idea,
development of research questionnaire, monitoring, assisting and
guiding the district partners in data collection, data feeding and
analysis for preparing the research document, whereas, the district
partners were mainly responsible for collection of data from the
targeted authorities in their respective districts and sending it to the
project team.
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About the Project
Lack of consumer access to adequate informations, improper
understanding about the redressal mechanisms/procedures as well as
other socio-economic vulnerabilities of individual and households
are the reasons that the under-privileged classes are not getting justice.
To address the problem, CUTS is partnering with the Department of
Consumer Affairs, Ministry of Consumer Affairs, Food and Public
Distribution, Government of India, under the Consumer Welfare
Fund (CWF), for the implementation of the project entitled
Grassroots Reachout & Networking in Rajasthan through Consumer
Action (GRANIRCA) in 12 districts of Rajasthan. The purpose of
this project is to enhance strong consumer movement at the grassroots
in seven divisions of the State by ensuring an enabling environment
for protecting consumer interests, which will, in turn, contribute to
national interest.

2.1 Specific Objective
The objective of the project is to build a strong consumer movement
by equipping consumer activists with skills and creating a zealous
grassroots activists through intensive training, capacity building and
orientation programmes on consumer protection issues.
2.2 Project Activities
 State launch-cum-orientation of district partners.
 Research activities that include identification of NGOs,
diagnostic survey of consumer protection, needs assessment,
field study, data collection, compilation/analysis on relevant
consumer issues.
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Public interfaces and outreach meetings on consumer issues.
District-level training workshops in each of the 12 districts.
State level feedback roundtables to share the learnings from
various districts and to build and strengthen the network.
Media sensitisation workshops in each of the 12 districts,
and at the state level.
Advocacy with the government agencies in identified
divisions and Central and state governments.
Complaints Handling and Information and Advisory Services
(CHIAS) through a dedicated cell.
Publication of reports, briefing papers/newsletters and
creation of a programme website and a collective
communication device for wider outreach.

2.3 Duration and Coverage
The project is for a period of three years, i.e., January 2010 to
December 2012, covering all seven divisions of Rajasthan, comprising
12 districts, namely, Tonk, Chittorgarh, Kota, Bundi, Alwar,
Banswara, Jodhpur, Jalore, Churu, Sikar, Dholpur and Dausa.
The Project Map

Target Districts
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2.4 Expected Outcomes
 Empowerment: People will be assertive consumers to uphold
their rights and fight for justice.
 Questioning Society: Civil society organisations (CSOs) will
act as watchdogs.
 Enforcement: Better service delivery areas and efficient
redressal mechanism.
 Enabling Environment: Protecting consumer interests, which
will ultimately create an enabling environment for protecting
the state interest.
 Good Governance: Contribute towards achieving the
Millennium Development Goals (MDGs).
 Replicable Model: Result in a model of empowering
consumers through networking and thus offer a model for
further expansion in the identified districts and elsewhere.
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3
Research Study
The objective of this research under the second year of the project
was to gauge the level of consumer awareness on consumer issues at
the grassroots. For this, the sampling was done in the targeted 12
districts of Rajasthan through a detailed survey and a questionnaire
was designed by the project team.
Box 1: Key Findings
 2349 consumers belonging to different educational status and
socio-economic background from 12 districts were targeted,
out of which seven percent of the respondents were illiterate,
whereas 62 percent of the total respondents belonged to rural
areas of Rajasthan
 Though, 86 percent of the total respondents have expressed
their awareness on the general definition of consumer but out
of this only 37 percent have heard about the Act, rest either do
not know about it or have very little knowledge.
 Out from this 37 percent, only 38 percent possess the knowledge
of compensation limit in the three tier quasi-judicial system.
 There have been a very small number of only 10 percent of
respondents, who went to consumer fora for seeking redressal,
72 percent have expressed satisfaction over the functioning of
consumer forum.
 53 percent respondents showed their awareness on demanding
bills and 55 percent said that they knew about MRP and its
importance.
Contd...
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 57 percent people saying that they prefer not taking any action
after getting abused as a result of misleading advertisements.
 A large section of respondents i.e. 77 percent affirmed their
awareness that they do watch manufacturing and expiry date
before purchasing goods and 85 percent out of this 77 percent
said that they simply avoid buying these, if found no such date.
 Shudh ke liye yudh is known to majority of respondents with
as much as 51 percent but 50 percent of the respondent have
termed it as only partially successful government-run campaign.
Its objective is also partially known to consumers.

Box 2: Advocacy Issues Emerged Out
 The law should be implemented rigorously in consonance with
the objectives with which it was enacted, i.e., speed, just and
economic redressal to consumers.
 Members should be appointed without political influences and
connections.
 Retired judges or the judges on the verge of retirement should
not be appointed as presidents of district forum, SCDRC and
NCDRC.
 Members should have some sort of legal background in order
to actively participate in the forums proceedings.
 Lawyers presence should be restricted, though some
respondents pointed out their presence should be made
mandatory.
 Issues pertaining to consumers buying goods for commercial
purposes should be resolved.
 There should be some flexibility with regard to the compulsion
of producing bills and a system should be set in case consumer
is not in a position to produce bills or other supporting
documents.
 Time limit for giving redressal should be maintained.
 Vacancies of both members and presidents should be filled up
immediately prior to retiring of the incumbent.
Status of Consumers in Rajasthan 2011
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3.1 Research Methodology
In order to identify and address specific gender concerns, attempts
were made to ensure maximum representation of females. One
person, preferably head of the family or dealing with such issues
from each household was interviewed with the supplied questionnaire.
He was the first choice as respondent and, if it was difficult to reach
him, then some other adult member or the housewife was interviewed.
The survey was done with the help of a local person, preferably a
volunteer who periodically met the survey teams and checked the
filled-up questionnaires under the supervision of District Partner.
Only upon the satisfaction of the District Partner, the filled up
questionnaires were finalised.
The project team members from Jaipur also made random visits to
monitor and check the progress of the survey work in almost all the
districts. The team members met the survey team and the project
partners and tried to find out if there was any difficulty in getting
the samples filled up. They also met some the local administration
officials and sought their support. The team members, during their
visits, also did a few samplings themselves among the group of people.
For the convenience of the interviewer as well as the respondent, the
questionnaire was translated into the vernacular. Efforts were made
that the questionnaire was not handed over to the respondent. It
was filled up in a single sitting by the interviewer himself and signed
by the respondent with the date.
The district partner tried to ensure the participation of women as
investigators at the time of conducting the survey, as they were in a
better position to interact with the women respondents.

3.2 Participation
Gender participation in majority of the districts has been very
encouraging, despite the fact that women in rural Rajasthan are not
so open, still the team managed to get some interviews from women
consumers as well. As can be seen from the graph, Churu district is
exceptional and the situation here is very poor. Only seven percent
of the total respondents are women, whereas Dholpur has 33 percent
8u
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of total respondents, Dausa has 36, Jodhpur has 45, Tonk has 27,
Sikar has 24, Bundi has 45, Alwar has 40, Banswara has 30, Kota
has 43 and Chittorgarh has 28 percent participation of women
respondents, which could be termed as satisfactory, looking to the
local customs, traditions and culture, where women are hesitant to

District-wise Picture

Overall Picture
talk to strangers. Surprisingly, Jalore is the only district where women
respondents were as many as up to 75 percent, which shows how
empowered women are in this district. The overall picture in 12
targeted districts under the project says that, as compared to 63 percent
males participating in the survey, 37 percent females also took part.
Status of Consumers in Rajasthan 2011
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3.3 Education Level
As is evident from the graph, the educational level of the respondents
in all the districts has been a mixed one.

Category of people ranging from 21 to 46 percent of the total
respondents in all the districts belongs to higher educated class. 1755 percent of the category of respondents is high school pass or more
than that. Zero to 18 percent belongs to middle educated group,
whereas four to 33 percent of the total respondents belonged to
primary education level. There have been respondents in all the
districts ranging from two to 13 percent who have not responded to
this question or their questionnaire was left blank in this column.
Taking the overall picture, 29 percent respondents were educated,
whereas, 27 percent belonged to higher secondary pass category. 23,
14 and 7 percent belonged to middle, primary and uneducated
categories, respectively.

3.4 Geographical Coverage
The geographical situations in these districts say that there are five to
ten blocks in every districts and the local district partners under the
project covered maximum portion of the total blocks of their home
districts. From each of the selected blocks, consumers were targeted
category-wise. Again there are number of gram panchayats in every
block, so the selection of these gram panchayats was done randomly.
As seen in the graph, 75 to 90 percent of the respondents hail from
the grassroots, mainly from gram panchayats and hamlets. The range
of percentage of respondents in tehsils and panchayat samities (blocks)
10 u
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varies from three to 30. Similarly, respondents from the district towns
and equivalent cities, though not very much, are satisfactory. Here,
the range is from five to 35 percent.
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4
Perception on Part  A
1.

Starting with the perception of the basic knowledge of consumer
protection and related issues to gauge the level of awareness of
it, the first question asked from the respondents was on the
definition of consumer as per the Consumer Protection Act
(COPRA), 1986. 86 percent of respondents in 12 project districts
have affirmed their knowledge of the basic definition of
consumer. There have been few respondents, one to two percent,
who have not responded to the question.

2.

Similarly, about the knowledge of COPRA, 1986, majority of
respondents affirmed that they were unaware of any such Act.
Sikar, Churu and Banswara being exceptions topped the list
with 95, 94 and 94 percent with regard to awareness about the
Act. Kota, Jalore and Bundi also showed fair knowledge about
the Act, with 93, 92 and 91 percent, respectively. But, Dholpur

Overall Picture
12 u
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and Chittorgarh continue a dismal performance, with only 64
and 65 percent of people knowing about the Act. Rest of the
project districts ranged from 82-88 percent, which actually
should have been little better. The overall scenario depicts a sorry
figure of 62 percent including persons having partial or no
knowledge about the Act.
2.1 Respondents were asked about their knowledge of
maximum compensation that can be claimed in the District
Consumer Forum by an aggrieved consumer. Though the
answer to this question totally depended on the answer given
by respondents in question number 1 and 2, only those
respondents who could answer affirmatively in the previous

Status of Consumers in Rajasthan 2011
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questions responded to this question. As seen in the graph,
results are poor and discouraging. A high percentage of
respondents gave wrong answers in most of districts. District
wise figures showing 68 percent in Churu; 65 in Dholpur;
66 in Dausa; 49 in Jalore; 70 in Tonk; 83 in Alwar; 63 in
Kota; 57 in Bundi and 52 percent in Chittorgarh show that
people were not aware of maximum compensation limit in
the District Forum. Only 65 percent respondents in Jodhpur
and 53 percent in Banswara answered correctly to this
question.
2.2 Similarly, the same question was asked for the compensation
limit in the State Consumer Disputes Redressal Commission.
Here also, maximum districts show that people were not
aware of this question. The red shade in the graph depicts
higher percentage against each district. Alwar is the poorest
performer, with 85 percent answering wrong. The situation
in Tonk is also not very good. Rest of the districts have not
fared any better.
2.3 The third question in the series was on compensation limit
in the National Commission, where the results were
disappointing, like the earlier two questions.
Thus, it shows that the question in three parts, as asked
from the respondents, was either not clear to them or they
do not know about it. As seen from one of the above graphs
at 2.1, 2.2 and 2.3, awareness of this at the state level in all
the three kinds of forums is high among those who have
filed cases in these.
2.4 Now comes the question on awareness on consumer rights.
The purpose of asking this question was to know from the
respondents about their rights as consumers. Dausa (53
percent); Jodhpur (53 percent) and Tonk (43 percent) seemed
to have a better percentage of respondents answering
positively that they know about their consumer rights.
Otherwise, as seen from the graph, the overall situation was
alarming. Clubbing both no and partial together, 61
14 u
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percent were not aware of their rights. People either do not
know about their rights or they know few of these. The
percentage of people preferring not to answer was small.
2.5 This was a descriptive question, where the respondents were
asked to quote some of the consumer rights, which they
and as per the response in 2.4, the answer to 2.5 was also
mixed one. Here, the respondents seemed to be not
completely aware of their rights as in the law, there are six
rights mentioned but the respondents were not able to tell,
as to what all these rights are. With regard to question on
consumer responsibility, Dausa, Jodhpur and Tonk have
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better percentage of positive answers, whereas in the other
districts still a lot was required. The overall status shows
that 42 percent do not know about their responsibilities.
21 percent knows but possess only partial knowledge.
2.6 This again was a descriptive question, where respondents
were asked to mention few consumer responsibilities. Here
the answer was as per their response to earlier question
number 2.5. Only those respondents, who were able to
answer the question in positive were able to quote some of
the responsibilities of consumer.
3.

On being asked, whether the respondents have filed a complaint
in consumer forum. 87 percentage of respondents said that they
have not. Only a small portion of 10 percent confirmed that
they have filed a complaint.

3.1 Respondents were then asked whether they were satisfied
with the decision of the forum while filing cases. Surprisingly,
majority of districts (overall 72 percent) show a higher
percentage of answer saying that they were satisfied with
the decision of the forum as can be seen from the graph,
which means that they were satisfied with the overall
working and functioning of forums of all levels.
16 u
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3.2 On a related question, respondents were asked a very
interesting question as to how much time it took to redress
a dispute in the consumer forum. This is a question which is
generally asked among all class of people when the issue of
functioning and style of consumer forum is discussed. District
wise picture depicts that respondents from Jalore, Tonk and
Banswara said that the judgement normally comes within a
specified period of 90 days, whereas Churu, Dausa, Sikar,
Kota and Chittorgarh stated that the normal period in
disposing of a case is 90 days. Dholpur, Bundi, Jodhpur
and Alwar respondents seem to be not satisfied with the
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working and said that decisions do not come in within the
stipulated period mentioned in the law. The overall picture
also shows that 50 percent respondents said that decision
comes within 90 days, whereas 15 percent said that it comes
within 150 days, 19 percent said that it takes almost a year
and 16 percent said more than a year.
3.3 Respondents were asked that whether they have paid any
fee at the time of filing a case in the consumer forum.
Dholpur, Dausa, Sikar and Chittorgarh respondents agreed
that the fee was deposited before filing a case in consumer
forum. Churu, Jodhpur, Jalore, Tonk, Bundi and Kota came
out with a negative answer, which shows that either they
were not aware about the fee payable in the consumer forum
or blindly said that they have a case in consumer forum.
Alwar and Banswara have no answers in yes, which means
that respondents in these districts have not filed a case in
the consumer forum at all. The overall picture shows that
42 percent respondents paid for the same.
3.4 On being asked whether respondents in all 12 districts were
satisfied with the functioning of different levels of forums,
including consumer forums, responsible for giving redressal
to consumers in case of any dispute, except for Tonk, Sikar
and Banswara, other districts have affirmed that they were
fully satisfied with the provisions as laid down for giving
redressal to consumers at different levels of forums.

18 u
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Whether Satisfied with Provisions

3.5 With regard to different provisions as laid down in the Act
itself, the answer is almost the same as in the previous
question. Satisfaction with regard to provisions in Tonk,
Sikar and Banswara is not encouraging. Consumers in these
districts seem to be totally unsatisfied with different
provisions as laid down in the Act. The overall picture says
that 50 percent of those who have gone to these forums
were satisfied.
3.6 To seek information from respondents about their
awareness, they were asked as to where the complaints

Status of Consumers in Rajasthan 2011
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pertaining to banks, insurance, electricity, telephone, etc.,
can be lodged. The options given were civil courts, consumer
courts, motor accident claims tribunal and other courts. The
answer in most of the districts is correctly given by the
respondents that it is consumer forums. Dausa is the only
district where respondents answer was incorrect. Responses
from Churu and Dholpur were also not very encouraging
and there are lot of incorrect answers in these two districts.
There were few questionnaires in some of the districts where
respondents failed to give any answer. The state level picture
also shows the same, with 72 percent giving the right answer.
3.7 Shifting the focus from consumer forums, a question on the
awareness of different consumer protection councils was
asked. The response is negative and, except for Jalore, all
districts failed to provide a satisfactory response to this
question. Jalore is also not very encouraging, but as compared
to other districts, the situation here is slightly better. The
state-level picture shows that 61 percent are not aware of
consumer protection councils.

3.8 In continuation of question 3.7, respondents were asked as
to whether any meeting took place in their respective districts
of district council. Except for Jalore and Tonk, responses
from other districts were negative and respondents said that
they have not heard of any meeting being called. Majority
of answers in all districts depict the picture that respondents
20 u
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were not aware of any meeting called or held. There have
been a few no responses as well. Only 14 percent in 12
districts said that they were aware of such meetings, otherwise
rest either gave negative answer or do not know or there
was no response.
4.

Starting
with
few
questions pertaining to
awareness on standards,
the first question was
with regard to awareness
on Bureau of Indian
Standards (BIS). Here,
Jodhpur, Jalore and Sikar
are only districts, where
respondents said that
they know about BIS. In
other districts, responses
were not satisfactory. In
all districts, there have
been quite a large number
of respondents who either
said they know it partially or did not responded to the question,
as can be evident in the graph. The overall picture in all districts
depicts that only 37 percent respondents have heard of BIS. 35
percent have not, whereas 23 percent did not respond to the
question.
4.1 About the functioning of BIS, only those respondents could
answer this who had answered yes to the previous question.
The options were packing of products, standardising quality
of products, marketing of products and curbing black
marketing of products. As shown in the graph, blue shade
indicates that, baring Churu, Dholpur and Chittorgarh,
other districts have comparatively done better with correct
answers. Nine to 32 percent of total respondents in all
districts preferred not to answer to this question. The overall
picture says that 61 percent respondents correctly answered
this.
Status of Consumers in Rajasthan 2011
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4.2 On being asked whether the respondents do see ISI mark,
which is a mandatory sign for BIS specification, the responses
in all the districts are overwhelming and, as can be seen
from the graph, Churu and Dholpur are the lowest, but
better, in percentage. In all the districts, the respondents
have said that they do see ISI sign, wherever applicable, on
products before buying these. Overall, 73 percent
respondents are aware of the ISI sign and its importance.
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5.

Regarding questions pertaining to consumer responsibilities, the
first question asked was whether they take or demand bill from
the shopkeepers after purchasing goods. Churu, Dholpur and
Sikar respondents are the least in number who have said that
they do not demand bill after purchasing. Chittorgarh is also
not very good, but other districts are comparatively better.

5.1 On being asked about the general awareness of Maximum
Retail Price (MRP), there has been a mixed response and
most of the answers in this question have been correct,
barring few districts like Churu, Sikar, Dholpur and
Chittorgarh, where the percentage is low, as compared to
other districts. 55 percent correctly answered.

Status of Consumers in Rajasthan 2011
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6. With regard to the question on misleading advertisements, most
respondents were not aware about their rights with respect to
misleading
advertisements.
As can be seen
in the graph
against each
district, the
possible actions
they could take
in case they
were affected
by
such
misleading ads.
There has been
a
response
from
each
district where respondents said that misleading advertisement affect
them so much that they are forced to buy things from the market.
This is revealed by the fact that though influenced by such ads,
57 percent of the people said they prefer not taking any action
after being misled, 30 percent files complaint, whereas six percent
gets attracted through and goes for purchasing.
7. Around 77 percent of the respondents affirmed that they check
the manufacturing and expiry date before purchasing goods

3
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whereas 20 percent stated that they do see it. There is a small
segment of respondents, who did not answer the question.
7.1 On a related question pertaining to action taken by the
respondent consumers in case manufacturing or expiry date
is not mentioned or the good is sold with expired date, the
results in the graph show that 85 percent of the respondents
simply avoid buying products if this information is not
available.

4

8. Awareness on weights and measures was comparatively better
among the respondents, as per the analysis. As many as 69 percent
of respondents check packed items, expiry and manufacturing

19

Status of Consumers in Rajasthan 2011

u

25

dates, etc. and normally hesitate in purchasing such goods where
date is not mentioned.
8.1 Respondents were asked about their knowledge of Weights
and Measures Act. Here the respondents in a few districts
have come out exceptionally well, especially Jalore, Alwar,
Kota, Sikar and Bundi. Dausa, Churu, Jodhpur, Tonk and
Banswara have done better, with 50 percent of respondents
saying that they know about the law. The situation in
Dholpur and Chittorgarh is grim. The overall picture is again
very poor, 42 percent does not know about the law.
8.2 The second part of question 8.1 seeks information from the
respondents about their awareness on as to under which
department weights and measures come. The options given
were the industries department, food and consumer affairs
department, health department and home department. A
large segment of the respondents, 56 percent, in almost all
the districts have given the wrong option, which actually
should be industries department. There was a substantial
number respondents who did not respond to the question.
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8.3 About the possible action taken incase of goods purchased
found less in weight, the respondents were given options
like legal action, no action and no knowledge on any action
that could be taken. Jalore is the district with maximum
percentage of respondents saying that they do take action
in case of being cheated with less weight. Districts like Kota,
Bundi and Churu also show reasonably better results. Rest
of the districts show poor results. Mostly, repondents in
these districts either say that they do not take action at all
or they do not have any knowledge as to what action could
be taken, which again is a matter of concern. There are few
unresponded answers as well in some of the districts. Overall,
32 percent say that they do take action, 44 percent are
unaware of any action, 17 percent prefer not to take any
action and seven percent did not respond.

8.4 The fifth question was whether Food and Drug Inspector
works under the same department. The responses were
mixed and only Jalore, Alwar and Banswara correctly
answered the question, with maximum percentage of
responses. The responses of other districts was not as
expected. Overall, 48 percent gave the correct answer,
whereas 46 percent answered wrongly.
Status of Consumers in Rajasthan 2011
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8.5 Respondents were asked as to under which department these
two come. The answer to this question was from those
respondents who have answered yes to the previous
question. As in the previous question, Jalore and Banswara
have a large percentage of respondents giving the correct
answer, which is medical and health, the other options being
industries, food and consumer affairs and home department.
Churu, Kota, Chittorgarh and rest of the districts have a
very poor percentage of correct answers. Overall, 42 percent
gave the wrong answer.
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9.

Shifting the focus from issue/subject-based questions to some
very general questions seeking the perception of the responding
consumers, the first question was the general perception of the
satisfaction of the responding consumers on the overall style,
manner and functioning of NGOs. The options given to them
were yes, no and partially satisfied. Respondents from Churu,
Jalore, Sikar, Alwar and, to a certain extent Kota and
Chittorgarh, were satisfied with the overall performance of
NGOs and the work they are doing is for good cause. Dholpur,
Dausa, Jodhpur, Tonk and Bundi are districts where respondents
reactions were mixed, either they were not satisfied or partially
satisfied. The overall picture shows that, if we take no and partial
answers together, then 53 percent were unsatisfied, whereas 44
were satisfied.

10. Regarding the general status of consumers in Rajasthan, the
general perception of the responding consumers is bad, as seen
in the graph. Only Jalore shows it is better, but that too to a
small extent. A large segment of respondents, especially from
districts such as Sikar, Dholpur, Churu, Alwar, Bundi, Kota,
Jodhpur and Chittorgarh, expressed their perception that they
were not aware of the status of consumer as a whole in Rajasthan.
Overall, 52 percent of respondents said that it is bad and only
18 percent said it is good.
Status of Consumers in Rajasthan 2011
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11. Another interesting question was asked about the role of the
government in raising the level of consumers. Jalore and Dausa
and, to certain extent, Churu, Jodhpur, Tonk, Bundi, Banswara,
Kota and Chittorgarh respondents were satisfied with the role
of the government. There has been a large segment of respondents
in many districts, as seen in the picture, where people are partially
satisfied with the role and, as per them, a lot still needs to be
done. Dholpur respondents are not satisfied. Overall, 36 percent
were satisfied with what the government has been doing or had
done for the welfare of consumers in Rajasthan.
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12. The respondents were asked whether it was manadatory for
aggrieved consumers to take lawyers help in getting redressal
from consumer forum. Jodhpur and Sikar were the only districts
where responding consumers said that it is not to a great extent.
In other districts, the reaction was a mixed one. Either respondents
do not know about it or they said that it is mandatory. The
worst situation was seen in Churu, Dausa and Jalore. Kota,
Bundi, Tonk, Jalore and Chittorgarh also have less awareness of
the subject and did not know that a lawyers presence is not
madatory as per the consumer law. Overall, in 12 districts, 41
percent favoured the involvement of lawyers in consumer forums.

7

13. On the awareness of the importance of 15 th March being
observed World Consumer Rights Day, respondents in Dausa
and Banswara pointed out the importance of WCRD. To a certain
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extent, Jalore, Tonk, Alwar and Jodhpur also knew the
importance of the day. In other districts, respondents awareness
on the question was dismal. 68 percent in all districts showed
their awareness.
14. Similarly, the respondents were asked about the importance of
National Consumer Day also, which is celebrated on 24th
December every year. Here, the situation is almost the same as
in the previous question. Respondents do not know the
importance, purpose and the value of the day. Only Banswara,
Jalore and Sikar do better, otherwise, in rest of the districts,
awareness is poor. Overall, 42 percent say that they are not aware
of this day.
15. Summing up part A of the perception survey, respondents were
asked to state the shortcomings and limitations in the present
structure of COPRA, 1986, and whether there should be any
amendments in order to revamp the whole law and further
improve it with regard to its effective implementation and
making it friendly to consumers.
16. The last question of Part A, which is also in continuation of
previous question number 15, seeks respondents perception as
to how government could play an effective role in taking the
consumer movement forward. The general perception here was
that the government has to support the consumer interest
programme in all aspects and motivate and support organisations
working on consumer issues down the line. Capacity building
programmes should be implemented at the grassroots. More
awareness should be raised, especially on the second generation
issues, so that the rural consumers should be benefited.
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5
Perception on Part  B
The second part of the survey mainly focuses on respondents
perception on issues related to adulteration. The purpose was to
highlight some burning issues related to adulteration and also keeping
in mind the forthcoming new Food Security Act, which envisages
stringent rules for adulterators

1.

The very first question is with regard to awareness of law on
food quality and security. The graph shows that awareness about
laws on food security is very low. Only Jalore shows better results,
as compared to other districts, otherwise in rest of the districts,
the graph of negative response goes up. There is a reasonably
high segment in all the districts where respondents do not prefer
to answer to the question, which again shows that they are not
aware, which will be counted as negative responses only. 61
percent of respondents at the state level have no knowledge of
any laws in this respect.
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1.1 Respondents who have positively answered the earlier
question were asked to name the concerned law. It was found
the respondents have named the existing law, which is going
to be scrapped. But, even then, the awareness among them
seemed to be good. A few respondents were unable to
mention the correct law.
2.

Similarly, respondents were again asked to give the name of the
law concerning adulteration. Here the situation is more or less
as in question number 1 and a huge red-shaded line is visible in
almost all the districts. The overall picture, as shown in the above
graph, says that 67 percent are not aware of the law.
2.1 With regard to the name of the particular law, very few
people were able to give the correct name.

3.
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On being asked about as to how respondents were able to know
that food is adulterated.
The options given were either by smelling the product or
tasting or getting it tested in a laboratory. A large portion of the
graph depicts that respondents prefer tasting the products first,
then getting it tested through labs, which is very surprising. But,
looking at the recent campaigns like Shudh ke Liye Yudh
Abhiyaan and then starting of mobile labs in each districts, it is
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evident that people are now more aware about lab testing of
food products. The overall picture visible from the graph is that
38 percent respondents gets the product lab tested, whereas 29
percent tastes it first. There are 22 percent respondents who smell
first and then get the product.
3.1 On a question in continuation of question 3, respondents
were asked what action they take in case adulteration is
found in a food product. The options given to them were
sending the sample to lab for testing; complaining to
concerned officials; and no action is taken. The responses
received through the survey, as seen from the graph, show
that a large segment in some districts like Dholpur, Jodhpur,
Tonk, Bundi, Banswara, Churu and Chittorgarh go to
laboratory with adulterated samples. This has started after
the mobile labs were introduced in their districts. In districts
like Churu, Dausa, Jalore, Bundi and Alwar, respondents
complain to concerned officials whenever an adulterated
item comes to them or they take action in the matter on
their own. A small portion of responses, especially in districts
like Sikar and Jodhpur, shows that they simply avoid taking
any action. The overall picture of the state shows that 35
percent respondents do tend to complain to the concerned
department, 19 percent consult laboratories and 17 percent
take no action.
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3.2 On being asked about their awareness on Shudh ke Liye
Yudh Abhiyaan, there is exceptionally large awareness (total
51 percent) seen in all the districts and people were aware
of this government-sponsored programme.

3.3 On a related question, the respondents were asked as to
what extent this programme was successful. Majority of
respondents from the districts (50 percent) stated that the
programme was partially successful and only respondents
from Chittorgarh and, to some extent, Tonk stated that it
was successful.
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3.4 On being asked about the objectives of Shudh ke Liye Yudh
Abhiyaan, the respondents were divided between the options
of catching hold of halwais and action against petrol pumps,
but surprisingly very few opted for action against ration
shops. Overall, only 41 percent were able to give the correct
objectives of this campaign.

4.

Respondents were asked a general question about their views on
products where the possibility of adulteration lies maximum.
The general food items mentioned by respondents were desi ghee,
pulses, spices, masala, sweets especially made of mava; milk and
various milk-based products.
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5.

On being asked as to whether there is any laboratory in their
area, the respondents reaction was more or less negative and,
except for Jodhpur and in Churu, they affirmed that there is a
lab.

6.

On a question that whether any negative or unforeseen incident
occurred due to adulteration, Sikar, Jodhpur, Bundi, Chittorgarh,
Kota, Churu and Dausa said that there was an incident due to
adulteration. Rest of respondents responded in negative.

7.

On being asked, whether respondents were satisfied with the
efforts and initiatives taken by the government to control
adulteration, a large portion in the graph, as shown against each
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district, said that respondents are not satisfied with the overall
performance of the government to control/curb adulteration from
its roots. Only Jalore, Churu, Sikar, Banswara and Chittorgarh
appreciated government efforts.
7.1 Respondents who have appreciated government efforts in
curbing adulteration termed Shudh ke Liye Yudh Abhiyan
and mobile labs as recent initiatives where the government
could be appreciated to some level, but also said it needs to
be implemented religiously and effectively, otherwise no
government action to reduce the mayhem will work to give
relief to consumers at large. Besides, usual sudden raids by
food inspectors are also worth appreciating, if done
effectively.
8.

Petroleum products, fertilisers, seeds, etc., were some of the
general non-food products mentioned by the respondents when
they were asked about this particular question.

9.

On a specific question relating to standardisation of aata and
ghee, the two food products commonly used by consumers at
large, the first question relating to it was with regard to awareness
on Agmark specification on two items. Alwar, Jalore, Banswara
and Jodhpur were districts where the awareness seems to be
maximum and people know what Agmark was and its
certification on two above products. Dausa, Bundi and Kota
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were other districts, where there was smaller level of awareness
found.
9.1 Respondents were asked about the kind of specification done
for two products. Options given were Hallmark, Agmark,
ISI mark and ISO mark. Banswara, Sikar, Tonk and Jodhpur
showed maximum awareness by pointing out the correct
name of specification as shown in red shade. Kota,
Chittorgarh, Dausa, Alwar and Bundi also show little
awareness, but the rest of districts display a grim picture of
awareness.
9.2 A related question was whether respondents purchase only
standardised aata and ghee. Since the awareness is very poor,
as visible from the previous questions, maximum
respondents answered the question with no, as can be seen
from the graph in red shade. Even if they were purchasing
any standardised aata and ghee, then also they will say that
they do not purchase Agmark specified products, as actually
they were not aware of it. Blue shade shows a picture of
awareness in some districts.
9.3 Saras, Indana, Shaktibhog, Laxmibhog, Amul, Lotus and
several other local and famous brands were mentioned by
respondents when asked to give some leading brands of aata
and ghee.
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9.4 Respondents were then asked as to why they do not purchase
standardised aata and ghee from the market. The options
given to them were it was comparatively cheaper, tastier,
do not pay much attention to AGMARK specifications on
two products and both standardised and non-standardised
are the same, cost and the taste wise also similar. Here the
response was a mixed one and there was no clear response
on it. This may be because of the unclear picture of the
awareness level on it. The maximum percentage was of the
respondents preferring not to answer the question.
9.5 Saras and Shaktibhog were two products which are the most
popular among the consumers at large, as revealed by a large
number of respondents answering to this particular question.
9.6 The last question on this specific issue of two products was
with regard to some leading brands available in the market,
but not standardised. This question was not answered
properly because, firstly, people were not aware, secondly,
even if they are then they dont have the habit of seeing the
specification before buying, as seen from the results in
previous questions. So, the answers to this question are vague.
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10. The next question asked was whether they have ever complained
against any government department after buying nonstandardised aata and ghee. Here the results are as per the
expectations and a huge red shaded bar depicts the real picture
of general apathy among consumers of simply ignoring and
showing that they are not enlightened. This is evident in all the
districts, as seen from the graph. Overall, 88 percent said that
they have not.

10.1 In continuation of the above question, a small portion of
those respondents who said that they did complain after
buying non-standardised aata and ghee either forcefully or
un-knowingly were not clear as to where they have
complained. The options given to them were agriculture
department, industries department, food and consumer
affairs department and medical and health department. A
small portion was not able to give a clear answer and hence
the response was vague.
11. On being asked about the possible actions which the government
should take against manufacturers selling non-standardised aata
and ghee and other similar food products to the consumers which
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have no guarantee of their quality, respondents general view on
this question was that withdrawing of such food products from
the market by the concerned department of the government
should be done in a religious manner and strict and stern actions
need to be taken against all such involved manufacturers, dealers
and retailers. For taking such actions, strict laws and rules need
to come into force and, in case of violations, strict punishments
should be given to such sellers.
12. The last question of part B and also of the whole questionnaire
is about a message from the respondents to the government
regarding suggestions to curb adulteration. Here the response is
similar as in question 11 and now since the new Food Security
Act of the Central Government is coming with more stricter and
stringent rules and punishments to the adulterators, there should
definitely be an improvement in the situation.
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6
Conclusion
In the 25th year of the enactment of the COPRA, 1986, in the country,
63 percent of the participants in Rajasthan have not heard about the
Act meant for the common consumers. In rural Rajasthan, 35 percent
respondents were unaware of their rights as a consumer and 26 percent
know these partially. Similarly, a sad figure of almost 42 percent
expressed their unawareness about their responsibilities as a consumer
and only 21 percent said that they know these partially. Rest are
totally ignorant about what all should they do as a responsible
consumer.
In the survey, 2349 consumers belonging to different educational
status and socio-economic background from 12 districts were
targeted, out of which seven percent were illiterate, whereas 62 percent
of the total respondents belonged to rural areas of Rajasthan. The
survey was done with the objective of gauging the status of consumers
in the state with regard to awareness as this is the silver jubilee year
of the enactment of COPRA, 1986.
Starting with the redressal mechanism under the COPRA, 1986, the
general perception is that respondents were not very clear with regard
to the basic structure provided under the Act, like the compensation
limit in the three-tier system and also not having a clear understanding
of consumer protection councils as such, which have been established
for their benefit and redressal of complaints. Though 86 percent of
the total respondents expressed their awareness of the general
definition of consumer, 37 percent heard about the Act, the rest
either do not know about it or have very little knowledge about it.
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Out of this 37 percent, only 38 percent possess the knowledge of
compensation limit in the three-tier quasi-judicial system.
There have been a very small number of only 10 percent of respondents
who went to the consumer forum for seeking redressal, but 72 percent
expressed satisfaction over the functioning of the consumer forum
while giving redressal and simultaneously said that the normal period
in which the judgement comes is over 90 days, as against the
provisions laid down in the Act.
With regard to demanding bills after purchasing goods and awareness
on MRP, there has been a reasonably good awareness and, as per the
perception, almost 53 percent respondents showed their awareness
of demanding bills and 55 percent said that they knew about MRP
and its importance.
It seems that respondents are not much aware of the impact of
misleading advertisements and what all possible actions they can
take, in case they are affected by such misleading ads. This is revealed
from the fact that, though influenced by such ads, 57 percent people
said that they prefer not to take any action after getting abused as a
result of them, but a large section of the respondents, 77 percent,
affirmed their awareness that they do watch manufacturing and expiry
dates before purchasing goods and 85 percent out of this 77 percent
said that they simply avoid buying these, if no such dates are found.
Awareness of weights and measures is comparatively better among
the respondents, as seen from the analysis. As many as 69 percent
check packed items, their expiry and manufacturing dates, etc., and
normally hesitate in purchasing items where no date is mentioned.
With regard to Food and Drug Inspectors also, respondents have
heard and know about them, but are not aware as to under which
department they come.
In response to a general question with regard to respondents
satisfaction with the overall status of consumers in Rajasthan, the
general view is that, though the government is doing all the things
which it could do, but that need to be beneficial for the consumers.
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Only 36 percent respondents are satisfied with the government efforts
and the rest say that the governments efforts are not reaching down
the line, which is a major concern of all the respondents. NGOs also
need a facelift to encourage citizens to approach them.
The perception on lawyers presence in consumer forums is seen as a
mixed verdict from the respondents. Respondents, to a certain extent
(as many as 41 percent), favour lawyers need in consumer forums,
but this could be due to their being less knowledgeable on the issue
and hesitation and hitch in appearing before the forum. However,
once this problem gets over, they would also come to know that
lawyers presence is not mandatory, as enshrined in the consumer
law.
The second part of this perception survey was based on food security
and related issues, with focus on adulteration and, as mentioned in
the analysis also, the purpose was not only to gauge the level of
awareness but also to provide information to consumers before the
new law on food security comes in effect. As seen, at present, the
awareness of the available present law on food security is very less.
67 percent of the respondents do not know of the availability of
laws as such.
Respondents often hesitate in taking action against adulterators
simply because either they do not know as to where they should
approach or simply ignore.
Shudh ke Liye Yudh is known to as many as 51 percent of the
respondents, but 49 percent of the respondents have termed it as
only partially successful government-run campaign. Its objective is
also partially known to consumers. As foreseen, respondents denied
that there is a laboratory in their districts. Even if it is there, it is not
very efficient and effective. That is the reason respondents are not
satisfied with the role of the government in curbing adulteration,
despite its recent initiatives such as mobile labs, Shudh ke Liye Yudh
Abhiyan and often sudden raids on adulterators. 64 percent
respondents were apparently not able to pinpoint or notice
adulterations.
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The survey reveals that products like ghee, edible oil, spices and basic
commodities like aata (wheat flour), milk, pulses and even petroleum
products were not available to consumers in their purest form.
Consumers also opined that sweets, sugar, vegetable and packed/
bottled commodities were tainted. 50 percent of respondents either
consume loose aata and kitchen oil or what they produce from farm.
Commodities like cement, cosmetics, ornamental items and medicines
were suspect. Few respondents even termed liquor available in the
market as an adulterated product.
Therefore, summarising the overall findings, it was seen that the
general awareness with regard to consumer protection still lacks far
behind from where it is desired. Whether it was availing redressal
through consumer redressal mechanism or awareness of rights and
responsibilities or other consumer related issues and subjects,
consumers still require thorough and enhanced knowledge of the
subject in order to bring them to the desired level.
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Annexure 1
Project Partners
S. No. District

District
Partner

Nodal
Person

Contact
No.

Vagad Vikas
Sansthan
3/16, Ratti Talai,
Banswara 
327 001

Nemraj
Shehlot

Phone: 02962-244781
Mobile: 9414103139
(Malot)
9887144675 (Shehlot)
Fax: 02962-244781
Email:vagad_vikas@
rediffmail.com;
malotavdhesh@gmail.com

1.

Banswara

2.

Chittorgarh CUTS Centre for
Human
Development
(CUTS CHD)
Rawla, Senthi,
Chittorgarh 312 025

3.

Bundi

Richmonds Kala Rajeev
Sahitya and
Saxena
Shikshan Society
Tilak Chowk, Old
Post Office Street,
Bundi - 323 001

Phone: 0747-2444124
Mobile: 9461332814
Email:
rajivshawari@yahoo.co.in

4.

Kota

Oxford Shikshan
Prashikshan
Vikas Sansthan
House of Munshi
Mohd. Yasin,

Phone: 0744-2501712
Mobile: 93514 99789/
9314629282
Email:
anwar.kotasw@gmail.com

Dharmveer Phone: 01472-241472
Fax: 01472-247715
Yadav
Mobile: 9829285938
(Madan Giri),
08890841068 (Dharmveer)
E-mail: chd@cuts.org;
dy@cuts.org

Anwar
Ahmed
Khan

Contd...
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S. No.

District

District
Partner

Nodal
Person

Contact
No.

Hiran Bazar,
Chandra Ghata
50,
Kota  324 006
5.

Jodhpur

Native Institute
of Desert
Awareness and
Knowledge
Society (NIDAN)
9B/2, Opp.
Bishnoi
Dharmashala,
Near Mangal
Tower,
Ratanada
Jodhpur 
342 011

Tejveer
Choudhary

Phone: 291-2227907
Mobile: 94132 49745
Email:
nidanjodhpur@gmail.com;
c_tejveer@rediffmail.com

6.

Jalore

SANKALP
Sansthan
Hospital Road
P. - Ahore,
Jalore  307 029

Mahendra
Kumar
Ojha

Phone: 02978-222312 (R)
222147, Fax: 222966
Mobile: 9414534193
Email: sankalpsansthan6
@gmail.com

7.

Churu

Manav Pragati
Sansthan
Usmanabad
Colony
Behind New Bus
Stand, Churu 
331 001

Pradeep
Poonia

Phone: 01562-258054
Mobile: 9414665855
Email: mpsrajgarh170@
yahoo.co.in

8.

Tonk

MMM Sikshan
Evam Jan Seva
Sansthan
Khoja Bawari,
Near Police Line,
Tonk  304 001

Gopal Lal
Saini

Phone: 0143-2687730
Mobile: 9829347200/
9214167972
Email:
mmmsansthan_tonk@
rediffmail.com
Contd...
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S. No. District

District
Partner

Nodal
Person

Contact
No.
Phone: 05646-272012 (O)
Fax: 05646-266263
Mobile: 9784016835/
9460646335
Email:
svsdholpur@gmail.com

9.

Dholpur

Samajik Vikas
Samiti
VP- Attarsuma
(Baseri)
Distt. Dholpur 
328 022

Rakesh
Kumar
Parmar

10.

Alwar

Shubham
Mahila
Prashikshan
Sansthan
Aate Wali Gali
Alwar- 301 001

Sushila Devi Phone: 0144-2345295
Mobile: 08890991173
(Sushilaji)
09783376432 (Vikas)
Email: smahilasansthan
@yahoo.com

11.

Dausa

K.B. Social
Welfare Society
Nidhivan
Colony, Near
Shyam Mandir,
Nai Mandi
Road, Dausa 
303 303

Kamlesh
Kumar
Bohra

Phone: 01427-220684
Mobile: 9414271208
Email: kbmsvskamlesh
10@gmail.com

12.

Sikar

Jila Upbhokta
Jagaran Samiti
H. No. 548,
Sector 10
Anand Nagar,
Sikar  332 001

Satya
Narain
Sikhwal

Phone: 01572-252705
Mobile: 9414039705
9928106349 (Mukesh)
Email: mukesh.sikhwal@
yahoo.com
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Annexure 2
Survey Questionnaire
DECLARATION
The main objective of this consumer survey is to determine and analyze the
awareness level of the people regarding various issues of a Consumer. The
information provided by the respondents will be utilised only for educational
and research work. Views or opinions expressed by a respondent would not be
challenged by any officer or authority at any stage. Respondents are therefore
requested to share their views in a fare and frank manner without any fear.
Background Information of Respondents
Name of the Consumer
Address and contact details
of Consumer
(Please mention telephone, mobile,
and E-mail, if you possess)

Address:
Telephone No.
Mobile No.
E-mail:

Gender

1. Male
2. Female

Educational qualification
of Consumer

1. Illiterate
2. Primary Level
3. Between Primary and High school
4. High school or more
5. Higher Education
(Degree, Diploma etc.)

Area of consumer

1. Gram Panchayat Level
2. Panchayat Samiti Level
3. Tehsil Level
4. District Level
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Consumer Awareness Survey
(Part A)
(Put ü mark in relevant column)
1.

Who is a Consumer, do you know?
1. Yes ¨
2. No ¨

2.

Are you aware of Consumer Protection Act, 1986 and of consumer foras?
1. Yes ¨
2. No ¨
3. Partly ¨

2.1. The maximum compensation in rupees can be claimed in District Consumer
Forum is:
1. Two Lakhs ¨
2. Five Lakhs ¨
3. Ten Lakhs ¨
4. Twenty Lakhs ¨
2.2. The maximum compensation in rupees can be claimed in State Consumer
Dispute Redressal Commission is:
1. Fifty Lakhs ¨ 2. Seventy Lakhs ¨ 3. One Crore ¨ 4. Ten Crore ¨
2.3. The maximum compensation in rupees can be claimed in National Consumer
Dispute Redressal Commission is:
1. Above Fifty Lakhs ¨
2. Above One Crore ¨
3. Above Two Crore ¨
4. Above Ten Crore ¨
2.4. Are you aware of Consumer Rights?
1. Yes ¨
2. No ¨
3. Partly ¨
2.5. If yes, then please mention different Consumer Rights.
_______________________________________________________________
_______________________________________________________________
2.6. Are you aware of the responsibilities of a Consumer?
1. Yes ¨
2. No ¨
3. Partly ¨
2.7. If yes, then please mention different responsibilities of a Consumer.
_______________________________________________________________
_______________________________________________________________
3.

If yes, then have you filed any complaint in any Consumer forum?
1. Yes ¨
2. No ¨
(If yes, then respond to 3.1 to 3.5, otherwise proceed directly to 3.6)

3.1 If yes, then are you satisfied by the decision of the very forum?
1.Yes ¨
2.No ¨
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3.2 As per the Consumer Protection Act, in what time yours dispute was resolved
by the forum?
1. 90 days ¨
2. 150 days ¨
3. One year ¨
4. More than one year ¨
3.3 Did you have to pay fees for filing complaints in the very forum?
1. Yes ¨
2. No ¨
3.4 Are you satisfied with the working of various consumer forums at different
levels?
1. Yes ¨
2. No ¨
3. Partly ¨
3.5 Are you satisfied with the scope of Consumer Protection Act, 1986?
1. Yes ¨
2. No ¨
3. Partly ¨
3.6 If there is complaint against Electricity, Telephone, Bank, Insurance sector
then where a consumer will file complaint?
1. Civil Court ¨
2. Motor Vehicle Claims Tribunal ¨
3. Consumer Forum ¨
4. Any other Court ¨
3.7 Are you aware of Central, State and District Consumer Protection
Committees?
1. Yes ¨
2. No ¨
3.8 If yes, then whether there was any meeting held of these committees in your
district?
1. Yes ¨
2. No ¨
Dont Know ¨
4.

Are you aware of Bureau of Indian Standards (BIS)?
1. Yes ¨
2. No ¨
3. Partly ¨

4.1 What is the work of Bureau of Indian Standards?
1. Packing of Goods
2. Ensuring quality and standardization of goods
3. Marketing of goods
4. Protecting goods from being black marketed

¨
¨
¨
¨

4.2 Before purchasing any good, are you looking at I.S.I mark for ensuring
quality of the product?
1. Yes ¨
2.No ¨
5

Do you take bill while purchasing a product?
1. Yes ¨
2.No ¨
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5.1 What do you understand by Maximum Retail Price (M.R.P.)?
_______________________________________________________________
_______________________________________________________________
5.2 Do you pay according to Maximum Retail Price (M.R.P.)?
1. Yes ¨
2. No ¨
6.

What is your attitude towards misleading advertisement about consumable
goods?
1. Complaint to relative authorities
¨
2. Buy the product
¨
3. You are not concerned and dont take any action
¨

7.

Do you lookout for manufacturing date or expiry date?
1. Yes ¨
2. No ¨

7.1 What action do you take when there is no date mentioned on the product
packaging cover?
1. You buy the product ¨
2. You dont buy the product ¨
8.

Do you weigh the packaged product while purchasing?
1. Yes ¨
2. No ¨

8.1 Do you have knowledge of The Standards of Weight and Measures Act,
1976?
1. Yes ¨
2. No ¨
8.2 If yes, then The Standards of Weight and Measures Act, 1976 is under
which department of Government?
1. Industrial department
¨
2. Food and Consumer related department
¨
3. Health and Medical department
¨
4. Home affairs department
¨
8.3 What action do you take when there is deficiency in weights and measures?
1. You take legal action
¨
2. You dont take any action
¨
3. You are not aware of what to do?
¨
8.4 Are Food Inspector and Medical Inspector, both are working for the same
department for Government?
1. Yes ¨
2. No ¨
8.5 If yes, then under which department they are working?
1. Industrial department
¨
2. Food and Consumer related department
¨
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3. Health and Medical department
4. Home affairs department
9.

¨
¨

Are you satisfied by the services of Non Governmental Organization (NGO)?
1. Yes ¨
2. No ¨
3. Partly ¨

10. In your opinion, what is the situation of consumers in Rajasthan?
1. Good ¨
2. Bad ¨
3. Dont know ¨
11. Are you satisfied by the efforts of Governments for generating awareness
among consumers?
1. Yes ¨
2. No ¨
3. Partly ¨
12. In a consumer dispute is it necessary or right to take advice of any lawyer?
1. Yes ¨
2. No ¨
Dont Know ¨
13. Every year 15th March is celebrated for?
1. National Consumer day
¨
2. World Consumer Rights Day
¨
3. International Day for Standards ¨
4. Human Rights Day
¨
14. Every year, 24th December is celebrated as?
1. National Consumer day
¨
2. World Consumer Rights Day
¨
3. International Day for Standards ¨
4. Human Rights Day
¨
15. According to you what are the short comings or limitations of Consumer
Protection Act, 1986?
_______________________________________________________________
_______________________________________________________________
16. Write briefly your suggestions about the active role of government in
functioning of Consumer Protection Act, 1986 and making it more
influential among masses and providing consumer protection and also
empowering Consumer movement?
_______________________________________________________________
_______________________________________________________________
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(Part B)
1.

Are you aware of the law on food quality and safety?
1. Yes ¨
2. No ¨
3. Partly ¨

1.1 If yes, then name the law.
_______________________________________________________________
2.

Are you aware of the laws regarding food adulteration?
1. Yes ¨
2. No ¨
3. Partly ¨

2.1 If yes, then name the law.
____________________________________________________________________________________________________
3.

How do you come to know that the food is adulterated?
1. By smell ¨
2. By Taste ¨
3. You send the sample to laboratory ¨

3.1 What action do you take when you come to know that food is adulterated?
1. You send the sample to laboratory
¨
2. You report or complaint to concerned authorities ¨
3. You dont take any action
¨
3.2 Are you aware of the Governments programme Shudh ke liye Yudh
1. Yes ¨
2. No ¨
3. Partly ¨
3.3 If yes, then in your opinion how much successful it was in your area?
1. Success ¨
2. Partly Successful ¨
3. Failure ¨
3.4 What is the objective of the Shudh ke liye Yudh programme?
1. To catch the Halvaais
¨
2. Checking at Petrol Pumps
¨
3. Checking at General Store
¨
4. Dont Know
¨
4.

In your opinion what are the five food items in which you think that there
is a possibility of adulteration?
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________

5.

In your area, is there any laboratory to examine the standard of food
adulteration?
1. Yes ¨
2. No ¨
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5.1 If yes, then name the nearest town or city?
_______________________________________________________________
6.

Had any unfavourable accident or instances occurred due to food
adulteration?
1. Yes ¨
2. No ¨

7.

Are you satisfied with the efforts of governments in restriction of food
adulteration?
1. Yes ¨
2. No ¨

7.1 If yes, then please mention.
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
8.

In your opinion except food what else consumer products are there where
adulteration is possible?
_______________________________________________________________
_______________________________________________________________

9.

Are you aware of the mobile laboratory for inspecting and examining food
adulteration?
1. Yes ¨
2. No ¨

9.1 If yes, then have you anytime utilized the facilities of the mobile van?
1. Yes ¨
2. No ¨
10. Are you aware about Wheat flour (aata) and Ghee quality standardization?
1. Yes ¨
2. No ¨
10.1 If yes, then by which name government standardize both the products?
1. Hallmark ¨
2. Agmark ¨
3. I.S.I ¨
4. I.S.O. ¨
10.2 Do you purchase standardized flour or ghee?
1. Yes ¨
2. No ¨
10.3 If yes, name some products
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
10.4 If you buy non standardized products i.e. flour and ghee, then what are the
reasons for it?
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1. It is cheaper than standardized flour and ghee
2. It is tastier than standardized flour and ghee
3. Doesnt paying any heed to standardized sign
4. As per you there isnt quality difference

¨
¨
¨
¨

10.5 In your opinion which standardized brand is more pre-dominant in market?
_______________________________________________________________
_______________________________________________________________
10.6 Which brands of non standardized flour and ghee are available, and for
those we should jointly oppose and take further step or action.
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
11. Have you ever been to any department of government for complaint
regarding non standardized flour and ghee?
1. Yes ¨
2.No ¨
11.1 If yes, then in which department?
1. Agriculture Department, Government of India
2. Industrial Department, State Government
3. Department of food, Civil Supplies and Consumer Protection
4. Medical and Health Department

¨
¨
¨
¨

12. According to you how adulterated and non standardized flour and ghee
should be removed from the market?
_______________________________________________________________
13. For restraint of adulteration any message to the Government?
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
Name of the Interviewer: _________________________________________
Organization (Name, Address and Contact Details)
_______________________________________________________________
_______________________________________________________________
Date: _________________________________
Signature: _____________________________
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