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1. Background 
CUTS International is a registered Indian NGO established in 1983, pursuing social justice 

and economic equity within and across borders. It is working through six resource centres in 

India and four overseas resource centres at Lusaka (Zambia), Nairobi (Kenya), Hanoi 

(Vietnam) and Geneva. CUTS also works with several national, regional and international 

organisations. 

 
CUTS was one of the organisations responsible for the enactment and strengthening of the 

dynamic Consumer Protection Act (COPRA), 1986. In 1998, as part of advocacy for a 

National Consumer Policy, CUTS prepared a draft through a consultative process and 

submitted to the Department of Consumer Affairs, Government of India.  

 
On January 08, 2010 CUTS signed MoU for partnering with the Ministry of Consumer 

Affairs on a project entitled ‘Grassroots Reachout and Networking in Rajasthan through 

Consumer Action (GRANIRCA)’. GRANIRCA is being implemented in Rajasthan by 

CUTS Centre for Consumer Action, Research & Training (CUTS CART) (http://www.cuts-

international.org/CART/index.htm) in partnership with the Ministry of Consumer Affairs, 

Food and Public Distribution, Government of India and in active collaboration with 

Department of Consumer Affairs, Food & Civil Supplies, Government of Rajasthan. The 

objective of the project is to strengthen the consumer movement at the grassroots in 12 

districts of Rajasthan.  

For more information, please visit: http://www.cuts-international.org/CART/GRANIRCA/index.htm 
 
2. Objectives 
Consultations and involvement of media has been on the forefront of all activities 

implemented under the project and to give it more focus, a state-level consultation 

workshop was organised in Jaipur, which was at the state level. The main objectives of the 

workshop was to sensitise the state and district level media representatives, both from print 

and electronic on consumer protection issues and discuss the possible intervention to 

strengthen and take the consumer movement effectively to common masses.  

 
Under this project as an essential part to strengthen the consumer movement, there is strong 
feeling that the media has to be sensitised in order to promote awareness amongst the 
common masses through informed reporting.  
 
3. Participation 
The workshop was attended by more than 51 representatives of print and electronic media 

from Jaipur as well as 12 project districts. District level project partners and representatives 

from concerned government departments and the project team was also part of this 

consultation. (Please find the list of participants attached) 

 
4. Proceedings  
The workshop commenced with welcome remarks by Deepak Saxena, CUTS CART. (Please 
see the agenda as annexure-1) 
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4.1 Opening Remarks  

In his opening remarks George Cheriyan, Director, CUTS and Head, CUTS CART flagged 

off major issues pertaining to consumer protection such as non-existence or non-functioning 

of consumer protection councils in the 

state, delay in redressal in consumer fora, 

non-existence of Consumer Directorate 

despite of its announcements by the 

earlier government and ineffective 

Consumer Helpline etc.  He stated that in 

today’s world, financial literacy and 

protection of consumers is a key concern 

as annually more than 150 million new 

consumers join financial services globally 

and most of them are not aware of the terms and conditions and the risks involved. Such 

financial consumers are not even aware of proper redressal mechanism available. George 

further told that keeping this view CUTS joined the international campaign run by 

Consumer International to demand establishment of an expert group by G20 countries on 

financial consumer protection.  He also shed light on the improper utilisation of consumer 

welfare funds at the state level, which has come out as a major concern. 

 

4.2 Project Overview and Progress so far:  
Deepak Saxena, CUTS CART provided a 

brief overview of the project, its objectives, 

activities, area, design and governance etc. 

He also briefed the participants about the 

project activities implemented so far and the 

future activities to be implemented such as 

the State Level Roundtable, which is 

planned for December 2010. 

 
 
4.3 Release of project documents  
Two important documents under the project were released on the occasion. A research 

survey was conducted and the findings of this research were collated in the form of a 

research document entitled, ‘Status of Consumer Protection in Rajasthan’ which analyses the 

status of consumer protection/welfare regime in Rajasthan, which was compiled through a 

survey conducted in the project area of 12 districts in Rajasthan targeting District Consumer 

Dispute Redressal Forum and the departments like District Supply Office & Collector’s 

Office, Health Department & District Drug Inspector and Legal Metrology Department.   

 
A ‘Training Manual on Consumer Protection’ was also released which focuses on all aspects 
of consumer protection, Act, its provisions, information about other link departments and 
the redressal mechanism available at different levels. 
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4.4 Presentation of project study findings  
Amarjeet Singh from CUTS CART 

presented the key findings and 

recommendations of the study done under 

the project to determine the status and 

performance of the concerned 

agencies/institutions responsible for 

consumer protection at district level in the 

project districts. He revealed that only 26 

percent cases are resolved within the 

stipulated time and health department found 

only 14 percent adulterated food. Most of drug inspectors shoulders responsibility of more 

than two districts. 

 
Amarjeet further elaborated the following recommendations emerged out of the study, 
which are summarized as:  

1. Consumer protection councils should be made fully functional. 

2. Vacancies in districts should be filled immediately and the recruitment process 
should start well in advance. 

3. Departments working for consumer protection should work in a proactive manner 
to protect the interest of consumers, not merely fulfilling the minimum targets. 

4. There should be a separate department for legal metrology. 

5. Big districts should have more than one permanent District Forum.  

6. A proper follow up and monitoring of cases registered should be in place to ensure 
that the culprits are punished as soon as possible.   

7. Providing adequate financial resources as well as proper implementation of schemes 
of consumer clubs, financial assistance to consumers filing complaints, financial 
assistance to consumer organisations and reward to consumer activists. 

8. Mentioned departments should proactively disclose information for better 
transparency and accountability. Best way is to have websites having all information. 

9. Consumer Directorate should be established and active for better coordination 
within concerned departments.  

10. Permanent labs should be established at district level for product testing. 
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4.5 Keynote Address 
Pragya Paliwal Director, News, Doordarshan 

Kendra, Jaipur expressed that the study 

findings reveal that the condition of consumer 

protection is not satisfactory in the state. She 

urged media, especially electronic, to give 

more space to concerns of common 

consumers, which is negligible now. This 

would help in enhancing consumers’ 

empowerment. 

 
Pragya said that many a times, only the decisions of consumer fora in favour of some 

consumer is printed but the story of struggle behind should also be published so that other 

consumers can get inspired to fight for their rights. She suggested that a joint network of 

media and consumer activists could be effective tool to protect the interest of consumers.  

 
4.4 Special Addresses  
 
4.4.1 P N Pandey, Joint Director, Weights and Measures Department of Industries, Government of 
Rajasthan 
  
Reflecting the historical perspective and 

background, Pandey stated that India has 

old history of standardisation of weights 

and measures. It was treated as an 

important instrument for consumer 

protection since long time. He said that 

in the name of cost cutting, government 

is backing out from its functions in many 

fields, including legal metrology. He told that today one inspector is catering nearly 22000-

25000 establishments against the set norm of one inspector to cater maximum 1500 

establishments.  

 
Pandey told about the limitations regarding lack of infrastructure and manpower in the legal 

metrology department. He stated that only 34 inspectors are available in legal metrology in 

the state and new recruitments are not done. Against the set norms of one inspector for 

1500 establishments, today one inspector is catering about 22000-25000 establishments. But 

despite of this fact, the department is doing more than the targeted inspection and 

registration of cases. He also urged consumers and consumer organisations to come forward 

to support the officials in creating awareness as well as better implementation of the 

Standards of Weights & Measures Act and Packaged Commodity Rules. 
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Pandey also endorsed the demand of a separate department for legal metrology in Rajasthan. 

He narrated an interesting fact that this department is treated as an attachment to other big 

departments in the whole country like in Maharshtra, where it is attached to Police 

department. In other states, it is linked with home and likewise. It means that this 

department though being very important from the consumer protection perspective does 

not have a separate entity. Only Uttar Pradesh has a separate Weights and Measures 

department. 

 
4.4.2 Sunny Sebastian Special Correspondent, 'The Hindu’, Jaipur  
is an eminent media person of Jaipur and has spent over 20 years in the field and established 

his position as a proactive media personality. Speaking as a guest speaker, Sunny thanked 

CUTS for providing a platform to media 

to share their views on a very important 

topic. He stated that there are some 

inherent contradictions in the interests of 

media and consumer. Media wants 

unrestricted freedom of commercial 

speech in terms of marketing, product 

advertisement etc. On the other hand, 

interests of consumers demand control on 

unethical marketing. He said that India 

would be celebrating 25th year of the enactment of Consumer Protection Act, 1986 in 2011. 

In this period, considerable progress is made to achieve some of the consumer rights like 

right to know and right to choice, but there has not been much progress with regard to 

creating awareness on the right to redressal and, right of consumer education. He assured 

full cooperation of media towards ensuring consumer protection.  

 
4.2.3 Rajendra Bora former Bureau Chief, PTI, Jaipur  
Occupies a special status among the media world of Jaipur and he is that kind of person, 

who besides from his media community, has maintained his closeness with NGO sector also 

and that is the reason, he was invited to give 

a special address on the occasion.  

Bora emphasised that each trader should 

understand that he is also a consumer and 

think before cheating a consumer because if 

he can do that then he could also be cheated 

in the similar manner. He also mentioned 

the concept of paid news, which could be a 

challenge to faithfulness of media. Bora 

urged media to play a pivotal role in 

sensitising consumers by way of sensible reporting and advertisement policies.  
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5. Open Discussion:  Role of Media in Consumer Protection and Media Expectations 

from NGOs 

5.1 Address by J S Kothari, Chief Executive ‘Nafa Nuksaan’, Jaipur 

Jai Singh Kothari is another big name in the media community and is better known for his 

articulations through economic 

analysis of issues. Highlighting various 

issues for common consumers like 

international trade, derivative & 

forward trading, healthcare, outdated 

education system, fast urbanisation 

etc. Kothari urged media to join hands 

to raise awareness on these issues and 

build pressure on government for 

preventive steps.  

 
He focused his attention on issues such as forward trading, which is slowly but gradually 

showing its ill impact on the economy and subsequently affecting common consumers. Until 

and unless it is properly monitored, it would collapse the whole system. Kothari said that in 

the era of liberalisation, products chase consumers, whereas before liberalisation, consumers 

used to run after products. Now, the products are manufactured as per the choice of 

consumers. He called the media to help in fighting evils such as corruption, cheating against 

consumers etc.  

 
5.2 Address by Lokpal Sethi, Special Correspondent, The Pioneer 

Lokpal Sethi, special Correspondent, The Pioneer is also a renowned and senior media 

person and was with HT as its Jaipur 

Chief. Sethi explained media consumers 

relations by citing with some examples. 

He said that, if consumer is awarded and 

asserted, then he could himself fight 

against the trader. He emphasised on the 

need to bring consumers and media at a 

common platform so that a stage could be 

set up to fight against evils and 

malpractices.  

 
Sethi cautioned media about the misleading ads, which could result into disaster at the later 

stage. Misled consumers would always blame the media and thus joint efforts would go in 

vein. 
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5.3 Address by Vimal Jain, Senior Editor, Rajasthan Patrika, Jaipur  
Vimal Jain, Senior Editor, Rajasthan Patrika, Jaipur has been around since many years and is 

better known for his consumer protection 

write ups and his association with NGOs. 

Jain said that despite all constraints media 

would continue to highlight the issues of 

common man, which are backed with proper 

evidence. He opined that both media and 

consumers have to be cautioned in the 

present era of liberalisation because this is an 

age of multinational corporations and 

consumers often tends to get attracted by these.  

 
After the addresses by the facilitators the participants also expressed their views about role 
of media in consumer protection.   
 
6. Outcome 

1. Media was sensitised about the importance of consumer protection issues in state 
and their role in the overall consumer protection regime. It will likely to result in 
more space to consumer issues in media and joint advocacy on the issues. 

2. CUTS was able to share the finding of  reserch done under on the status of 
consumer protection in Rajasthan and other activities before the media, so that 
media can highlight the issues and build pressure for action on the same.  

 
7. Recommendations  

1. To establish a joint network of media and voluntary consumer organisations to 
enhance consumer protection in state. 

2. To highlight the lowlights of all consumer-linked departments through reporting to 
help improve the system. 

3. To be cautioned against misleading ads. 

4. To conduct similar programmes at regular intervals. 

5. To publish Hindi material to the extent possible for wider circulation and outreach 
to the beneficiaries. 

 

8. Vote of thanks 

Arjun Kant Jha of CUTS CART thanked the participants for their participation, valuable 
suggestions and overall contribution. 
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Grassroots Reachout and Networking in Rajasthan through Consumer Action 
(GRANIRCA) 

 
State Level Media Consultation 

Jaipur, October 25, 2010  
 

PROGRAMME SCHEDULE 
10.30-11.00 Registration & Tea  

11.00-11.05 Welcome  Deepak Saxena, CUTS CART  
11.05 –11.20 Opening Remarks George Cheriyan , Director, CUTS &  

Head, CUTS CART 

11.20- 11.40 Project Overview and Progress so far Deepak Saxena, CUTS CART 
Release of Publications 

11.40- 12.00 Presentation of the Project Study Findings Amarjeet Singh, CUTS CART 
12.00-12.15 Keynote Address  Pragya Paliwal Gaur, Director, News, 

Doordarshan Kendra, Jaipur 
12.15- 13.00 Special Addresses 

 
• P N Pandey, Joint Director, Weights and 

Measures, Department of Industries, Govt. 
of Rajasthan 

• Sunny Sebastian, Special Correspondent, 
'The Hindu' 

• Rajendra Bora, former Bureau Chief, PTI, 
Jaipur 

Working Tea 

13.00- 14.00 Open Discussion:   
Role of Media in Consumer Protection 
and Media Expectations from NGOs 

Facilitators: 

• Vimal Jain, Senior Editor, Rajasthan Patrika, 
Jaipur 

• J S Kothari, Chief Executive ‘Nafa 
Nuksaan’, Jaipur 

• Lokpal Sethi, Special Correspondent, the 
Pioneer  

14.00- 14.10 Vote of thanks Arjun Kant Jha, CUTS CART 
14.10 onwards Lunch 
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