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1. Introduction and Background 

CUTS is an Indian origin international NGO, established in 1983, having its headquarters in    

Jaipur (Rajasthan), pursuing social justice and economic equity within and across borders. 

 

The Indian Consumer Protection Act (1986) completed 25 years of coming into force on 

December 24, 2011. In this background, CUTS conceptualised a proposal well in advance, 

submitted, discussed and finalised it with the Department of Consumer Affairs, Government 

of India. The Memorandum of Understanding was formally signed with the Department of 

Consumer Affairs, on November 04, 2011 to implement the project entitled „Indian 

Consumers in the New Age: A Forward Looking Agenda to Address the Concerns of the 

Common People‟ (ConsumersUp) for a period of 12 months. 

 

For more details please visit: http://www.cuts-international.org/CART/ConsumersUp/ 

 

The key activity of the project is to bring out a credible report on the „State of the Indian 

Consumers Report 2012‟. The report will have chapters on each of the consumer rights, 

consisting of an analysis of the state of implementation of the consumer rights based on a 

comprehensive literature review and findings of a comprehensive field research, based on a 

quantitative and qualitative sample survey covering 19 states and 3 union territories.  

 

CUTS followed a hybrid approach for research methodology. Based on the findings of the 

state of the consumers, CUTS will present a forward-looking outline to the Department of 

Consumer Affairs, state consumer departments, and other line ministries/departments (of the 

central and state governments) and will advocate to act upon the state of consumers report 

which will be released in a National Conclave in Delhi in October 2012. 

 

The project is being implemented in the four states; namely Haryana, Tripura, Jharkhand, and 

Karnataka but for the research purposes, an additional 3 Union Territories (Chandigarh, 

Delhi and Pondicherry) and 15 states have been selected. (Kerala, Andhra Pradesh, Madhya 

Pradesh, Bihar, Chhattisgarh, Goa, Gujarat, Maharashtra, Orissa, Punjab, Rajasthan, Tamil 

Nadu, Uttar Pradesh, Uttarakhand and West Bengal).  

 

Project Objectives:  

Long-term Objective: “To create an enabling environment for protection and promotion of 

consumer interest contributing towards the national interest.” 

 

Immediate Objective: “To bring out a thematic report on the „State of the Indian Consumer‟ 

and to enhance the knowledge of the Civil Society Organisations (CSOs) working on 

consumer issues in 4 identified states in India with the facts and information on the concerns 

of the common people and on new generation consumer issues, with the aim to strengthen 

and take the Indian consumer movement forward. 

 

The programme objectives are as follows: 

 

Research: To conduct comprehensive thematic research on the state of the Indian Consumers 

and come up with a credible report.  

 

Advocacy: To advocate with relevant stakeholders on the consumer issues emerging out of 

the research with the help of network of consumer organisations.  

http://www.cuts-international.org/CART/ConsumersUp/
http://en.wikipedia.org/wiki/Uttarakhand
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Networking: To mobilise consumer organisations and networking at regional and national 

level for coordinated action on issues affecting common consumers.  

 

Knowledge Enhancing: To equip the consumer organisations with knowledge and skills to 

handle emerging and relevant new generation consumer issues woven around basic needs, to 

ensure improvement in service delivery and to play the watchdog role in their respective 

states. 

 

In the state of Jharkhand, the project is being implemented in collaboration with The Janaki 

Foundation (JF), Ranchi.  

 

2. Objective of the Regional Consultation 

The main objective of the regional consultation is to disseminate the preliminary findings 

from the field research and to get feedback from various stakeholders such as representatives 

of State Department of Consumer Affairs, consumer organisations, consumer redressal 

bodies, policy makers, media, academia etc. Apart from dissemination of preliminary 

research findings, consultation will serve the purpose of advocacy with policymakers on 

region-specific consumer issues emerging out of research. 

 

3. Key Speakers 

Hon'ble Minister Shri Mathura Prasad Mahto, Ministry of Consumer Affairs, Food and 

Public Distribution, Government of Jharkhand, Sri Prakash Roy, President, District 

Consumer Forum, Ranchi, Jharkhand,  Naresh Prasad Singh, Joint Secretary, Department of 

Consumer Affairs, Government of Jharkhand, Hari Ballabh Singh Arsi, Consumer Union, 

Jamshedpur, J.K. Bhagat, Sanrakshan, Patna, Bihar, P.C.Sahu, Secretary, BIRD, Ganjam, 

Orissa, Arun Kumar Tiwari, Chief Executive Officer, The Janaki Foundation, George 

Cheriyan, Director, CUTS, and Amarjeet Singh, Project Coordinator, CUTS Jaipur were the 

main speakers at the event. 

 

4. Participants 

More than 65 participants from the Department of Consumer Affairs, representatives from 

consumer redressal bodies, consumer organisations, law institutes, consumer activists, media 

representatives, project team, etc. were present. Participants fairly represented Jharkhand and 

other nearby states such as Bihar and Orissa. (Please refer Annexure 1 for list of participants).   
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5. Proceedings 

Inaugural cum Dissemination 

 

5.1 Welcome Remarks 

The consultation began with the welcome remarks by Arun Kumar Tiwari, Chief Executive 

Officer, The Janaki Foundation. He thanked CUTS for selecting Jharkhand as one of the 

project implementing state and briefly explained the current status of consumers particularly 

in Jharkhand and stressed the need for dissemination and how the issue is of extreme 

importance in the growing context of the society.   

 

5.2 Inaugural Address 

Hon'ble Minister of Consumer Affairs, Food and Public Distribution, Government of 

Jharkhand – Mathura Prasad Mahto in his introductory remarks, acknowledged CUTS and 

The Janaki Foundation for taking ahead the discussion on the very important issue of 

consumer awareness and said that he cherished the continuing contribution to the community. 

He underlined the important role of the District Consumer Forums as envisaged under the 

Consumer Protection Act, 1986 and further emphasised the need to build the capacity of the 

Members of the District Consumer Forums so that justice could be delivered efficiently. 

Photo 2 

 

He described Consumer Protection Act as an excellent piece of social welfare legislation. He 

stressed that old people, women and the poor are the biggest sufferers at the hands of the 

manufacturers and service providers. For this, punitive damages having deterrent effect 
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should be awarded by the Forums. He also said that efficiency and accountability are 

hallmarks of any good system. 

 

He focused on the need to protect the consumers in the market economy and stressed on the 

need to focus on rural consumers, who lack awareness and are being exploited. He 

emphasised the need to protect consumer rights and stressed that monopoly is bad for the 

consumers. In order to serve the interest of consumers better, there is a need to develop a 

spirit of satisfactory service delivery amongst the business community. 

 

He further stated that within the short time that he has been in charge of the department, his 

endeavours have been towards improving the quality of life of the common man. The State 

Government initiated several measures for ensuring food security and livelihood security for 

the people of the state and stated that the efforts have also strengthened and reoriented the 

Public Distribution System (PDS) system to ensure that the benefits reach every household. 

Sugar distribution through PDS has started for the first time since creation of Jharkhand. 

Over 12000 new PDS shops are being opened through women self-help groups who are being 

given Rs.10, 000/- as seed money from government besides bank loan. To keep check on 

rising prices of essential commodities department has opened over 1,244 suvidha stores 

where over four lac persons have already shopped up till now. However, he still seeks inputs 

from the learned practitioners assembled here to strengthen the supply and access of the 

citizen centric services. 

 

5.3 Opening Address  

George Cheriyan, Director, CUTS welcomed all the 

dignitaries present in the consultation and briefly mentioned 

about the overview of the project. He mentioned that the main 

reason for selecting Jharkhand as one of the target states is 

mainly because it is having a large number of tribal 

populations and it was suggested by DoCA as to check the 

awareness level of the people over here. He said that this year 

Consumer Protection Act has completed 25 years and this is 

also the 50
th

 year of John F. Kennedy, President, US, 

historical speech in which he presented four rights to the 

consumers. He also discussed about the general apathy of the 

Indian consumers and mentioned that even if somebody is 

doing wrong practices, he or she does not complaint against him seeing their relationship 

could hamper by doing such. He informed the participants that the key activity of the project 

is to bring out a credible report on the State of the Indian Consumers.    

  

Talking about the key findings of the research he mentioned that in India only 20 per cent of 

the consumers have heard about the Consumer Protection Act even after 25 years of its 

enactment, and with regard to consumer rights, it is just 42 percent. He also expressed his 

concerned over the people loosing faith in redressal mechanism.     

 

5.4 Key findings from the research  

Amarjeet Singh, Project Coordinator, CUTS made a brief presentation of the key findings 

from the survey. He began by giving a rough sketch of the research methodology. For the 

purpose of this study, 11,499 (53 per cent male and 47 per cent female) consumers were 
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surveyed following a stratified multi-stage sampling approach in 88 districts, spread across 

19 states and 3 union territories of India. Also the Population Proportionate Sampling (PPS) 

methodology was used to draw a sample representative of the state‟s population. Some other 

factors like geographical spread, literacy rates of districts etc. were taken into account in 

stratifying the sample.   

 

Elaborating the findings of the research in Jharkhand, Amarjeet informed that the sample size 

covered in Jharkhand is 332 comprising of 80 (urban) and 252 (rural). Further, it can be 

classified as below poverty line (129), above poverty line (203) and male (169), female (163) 

from the districts of Ranchi, Dhanbad, Pakur and West Singhbhum. Some of the Key Top 

line findings are: 

 

17 per cent of the respondents from Jharkhand use PDS as a preferred source for food grains. 

Close to 70 per cent meet their drinking water demand through public water supply. About 58 

and 56 per cent are using private toilets and community toilets respectively. About 14 per 

cent consumers receive on an average more than 20 hours of electricity supply a day and only 

25 per cent are aware of the electricity regulator. 09 per cent of the respondents use LPG and 

35 per cent wood as the fuel for cooking. 47 per cent of the respondents send their children to 

government schools and almost 86 per cent believe that access to education has increased due 

to Right to Education (RTE). Close to 65 per cent respondents have rated healthcare facility 

as “fair” but according to 60 per cent generic medicines are not available easily. Only 33 per 

cent are fully satisfied with the Government‟s effort to ensure ensure adequacy, accessibility 

and affordability of basic needs. 

 

ISI is the most known certification referred by 71 per cent respondent followed by ISO (06%) 

while making a purchase. 

 

About 69 per cent of the respondents always check weight/quantity of product before 

purchasing and 17 per cent respondents always check price of the product before making a 

purchase. Around 08 per cent are aware of the Consumer Protection Act 1986. RBI is the 

most common name recognised by 41 per cent of the respondents followed by TRAI (30 per 

cent). 

 

Cost of transaction fee (16 per cent), documentation requirements (11 per cent), excess time 

taken (09 per cent) are the three main barriers in choosing financial product/ services. 

 

Over 73 per cent of the consumers normally voice their complaints to seller (the last person in 

the supply chain who directly interacts with the user). 97 per cent have never actually made a 
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formal complaint and only 3 per cent have approached sellers for grievance redressal, while 

none of the respondents have approached consumer forums or sector ombudsman for 

redressal. 

 

More than 55 per cent of the respondents are satisfied with the present grievance redressal 

mechanism. 68 per cent are unaware of the internal redressal mechanism of a company and 

only 07 per cent respondents believe that the internal redressal mechanism is transparent and 

accountable. 20 per cent believe that the external redressal mechanism is independent and 

accountable. Only 06 per cent believe that the present grievance redressal mechanism is 

empowered to compensate an aggrieved consumer.  

 

31 per cent of the respondents are aware about consumer rights and  81 per cent are aware 

about “Jago Grahak Jago”. 88 per cent of respondents reported TV as most effective means of 

communication for consumer education followed by radio (07 per cent). 

 

Only 11 per cent are aware of the process of public consultation or consumer representation 

in government platforms and only 03 per cent participated in such consultation. Lack of 

awareness among the people (35 per cent) is the most important reason followed by lack of 

interest (29 per cent) for not participating in such event. 

 

Only 02 per cent of the respondents are aware of the environmental friendly certifications and 

initiatives. 57 percent of the respondents who know about such products always tend to buy 

such products while 71 per cent of respondents who know about such products and are 

willing to pay some extra money to buy such products. 

 

6. Panel Discussion - “25 Years of Consumer Protection Act in India: State 

of Realising the Consumer Rights & the Way Forward” 

The panel discussion began with George Cheriyan as the chair, welcoming the audience and 

introducing the panellists by name and affiliation. Panellists were given 10 minutes each for 

sharing their views on the research findings and recommendations where after the floor was 

thrown open for general discussions.    

 

Sri Prakash Roy, President, District Consumer Forum, Ranchi, Jharkhand in his speech put 

forward the issues that seek attention for protecting the interests of the consumers. He said 

that there is no format for filing complaints. He emphasised on efforts to focus on 
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universalisation across the nation. In his speech, he also said that there should be provisions 

of legal aid to the complainant through consumer forums.   

 

He raised his serious concerned about the apathy that the district forums received from the 

premier government medical institutions to seek medical opinion in terms of treatment due to 

negligence of the doctor. He said that a panel of experts should be available for medical 

negligence to expedite consumer complaints and fix accountability. He also said that focus 

should be on consumers to empower them to file the complaint with full power. 

 

Naresh Prasad Singh, Joint Secretary, Department of Consumer Affairs, Food and Civil 

Supplies, Government of Jharkhand in his address expressed his concern on the findings and 

said that only 8 per cent of the people in Jharkhand are aware about the Consumer Protection 

Act. He emphasised on raising awareness and empowering the rural and urban populace 

through mass and multimedia. He focussed on efforts to curb the leakage from the supply 

side. There is need to focus on improving the public service guarantee schemes, 

strengthening consumer forums/courts so that the aggrieved consumers can get timely justice.   

     

 

Hari Ballabh Singh Arsi, founder member of the Consumer Union, Jamshedpur, Jharkhand 

highlighted the fact that there is lack of awareness among the people regarding the Consumer 

Protection Act. People face many barriers in visiting the consumer forum while seeking 

redressal. He also emphasised on spreading awareness in schools/colleges/professional 

institutions through various the curricula so that awareness can be disseminated at the nascent 
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stage. He also said that there is need to strengthen service delivery systems through the 

service guarantee act and fix accountability.   

 

J K Bhagat, Trustee, Sanrakshan, Patna in his speech mentioned the details about the 

Consumer Protection Act and emphasised on separating the Department of Consumer Affairs 

from Food and Public Distribution and forms a separate entity. 

 

P C Sahu from Bhanja Institute of Rural Development focussed on increasing the literacy 

level of the consumers through street play and folk media on thematic issues and inviting 

feedback from them in the local dialect as per their geographical and social customs. He also 

laid stress on starting of certificate courses in consumer programme through Indira Gandhi 

National Open University (IGNOU) to build a cadre of professionals to spread awareness and 

to fight for consumer rights. He also focussed on women‟s participation and empowerment in 

consumer awareness programmes.   

 

After the panel discussion there was an open discussion with the participants in which 

participants shared their views about the Consumer Protection Act. Vinodh Nidhi, lawyer, 

District Consumer Forum, Jamshedpur opined that retired judges should not be placed in the 

consumer forums. Vacancy should be filled up with priority. He also noted that district forum 

need to be decentralised at the sub divisional level, so that maximum people can be benefitted 

from this.     

 

F R Mallick from Bihar expressed his concerned over the low awareness on COPRA. He 

mentioned that active participation of people is needed to strengthen the laws and 

decentralisation should be focussed on accountability. 
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7. Summing up the Discussion 

George Cheriyan, Director CUTS while summing up the discussion pointed out several 

points which can be put forward to the Department of Consumer Affairs. They were as 

follows: 

 Filling up of the important posts of importance to protect the consumer rights 

 Right to Hearing Act has been enacted in Rajasthan and that amendments on the Act 

are in process and hence this is the right time to put in the words for incorporation.  

 Establishment and strengthening of a State Consumer Welfare Fund. 

 Establishment of a clear structure of responsibilities on consumer policy at State 

level. 

 Formation of various committees dealing with consumer issues, such as the State 

Council, the Telecom Committee, the Banking Committee, the Airlines Operators 

Committee, committees dealing with Insurance companies and with tour operators 

etc. 

 Effective support for formation and strengthening of Consumer Clubs. 

 The website of the Department of Consumer Affairs, Government of Jharkhand 

should be developed. 

 More initiatives should be taken at the village level. 

 Better access of the rural population to complaint resolution at the pre-litigation stage 

should be guaranteed by using the Pancharati Raj Institution.  

 The Legal Aid Councils should be extended to rural communities and promoted. 

 

8. Vote of Thanks 

The regional consultation concluded with the vote of thanks. Abhimanyu Singh, Project 

Officer, CUTS expressed gratitude towards all the dignitaries present. He also thanked 

participants for actively participating in the consultation and providing valuable inputs and 

contribution. In the end, he thanked The Janaki Foundation, state partner for their kind 

cooperation in organising this workshop successfully.   
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Annexure 1: 

List of Participants 

 
S. 

No. 

Name Name & Address of 

the Organiation 

Mob./Ph. Email 

1 J.K. Bhagat Sanrakshan 9431496499, 

0612-2534137 

  

2 F.R. Mallik Advisor, Sanrakshan 9939949905   

3 K.N. Gupta Sanrakahan, Bhartiya 

Lok Sangharsh Samiti, 

Patna 

9334100856   

4 Shivrender Vishwa 

Ram 

 TCDR, Ranchi 9470139898 sanda.jhr@gmail.com 

5 B.N.P. Singh Consultant, SE- 31, 

Ranchi- 834002 

9934154947 bnp.singh@gmail.com 

6 Prashant Raj Patna 9334759292 prashantraj.17@gmail.com 

7 Ravi Shankar Nav Manas Kalyan 

Samiti, Patna 

9304199802 navmanas@yahoo.com 

8 Rajeev Kumar Langatoli, Patna 9135936426   

9 Rajesh Kr. Singh Patna 9308041765 rajeshsingh@gmail.com, 

10 Naresh Pd. Singh Joint Secretary, 

Department of 

Consumer Affairs, 

Food & Civil Supply 

9431727187   

11 Raj Kumar Gupta Berojgar Kalyan 

Sangh, Ranchi 

9308078518   

12 Deepak Kr. Mahto  - do - 8409604608 deepak.kumar362@gmail.co

m 

13 Anjalee Sristy, Ranchi 9263783960   

14 Sanjay Dey Hindustan Times 9835397065   

15 R.N. Gupta L. Udyog Bharati 9334950940   

16 Pintu Chhetri   7209252594   

17 D.P. Gupta Active Social 

Development 

Foundation, Hawai 

Nagar Road No. 

3,Hatia Ranchi- 

834003 

9931050547   

18 Pradeep  - do - 9304118180   

19 Gyan Ranjan  - do - 9835499102   

20 A.K. Mishra Janki Foundation 9304581644   

21 Hari Ballabh Singh 

„Arshi‟ 

SKPS, JSR     

22 Dilip Kumar Centre for Action and 

Rural Development, 

Ranchi 

0651-2340386   

23 Ainuma Ansari  - do - 8521765805   

24 Md. Islam Rojgar Kalyan Sangh, 

Ranchi 

9431536045   

mailto:sanda.jhr@gmail.com
mailto:bnp.singh@gmail.com
mailto:prashantraj.17@gmail.com
mailto:navmanas@yahoo.com
mailto:rajeshsingh@gmail.com,
mailto:deepak.kumar362@gmail.com
mailto:deepak.kumar362@gmail.com
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S. 

No. 

Name Name & Address of 

the Organiation 

Mob./Ph. Email 

25 Shabhi Sharma  - do - 9931111949   

26 Rajan Kumar 

Mishra 

Centre for Social 

Welfare, Ranchi 

9431355021   

27 Rajesh Kumar Ojha       

28 Ritu Singh Citizens Foundation, 

Ranchi 

9263630781   

29 Deepak Kr. Mahto Prabhat Khabar 9431161406   

30 Urmila Dubey Bisla Seva Sansthan     

31 Sagar Dainik Jagran 9835322720   

32 Anita Jaiswal Berojgar Kalyan 

Sangh, Ranchi 

9430377978   

33 V.K. Dasod  - do - 9934119319   

34 D.K. Trivedi Upbhokta Sanrakshan 

Samiti, Bokaro 

9431188106   

35 R.P. Gupta SAVE 9199435898 save_org@yahoo.co.in 

36 Gopal Sahu SAVE 9263996968 save_org@yahoo.co.in 

37 Chandra Deo Singh Bhartiya Lok Kalyan 

Sansthan, Chutia, 

Ranchi 

9431389184, 

0651-2460626 

blks_ranchi@yahoo.co.in 

38 Papal Singh Centre R. Upbhokta 9204786792   

39 Mritunjay Pandey R.I.S.E. 9570102251 cmanjay@gmail.com 

40 Alome chand K. R.I.S.E. 9835909931   

41 Prabhakar Ojha Ranchi Express 7209853304 prabhakarojha282@gmail.c

om 

42 K. Kamath Jharkhand Kalyan 

Sansthan 

    

43 Akhileshwar 

Pathak 

Centre for School and 

Development, Ranchi 

    

44 Pankaj Kumar   9835139322 pankaj2513@gmail.com 

45 Pushpa Sharma Srijan Foundation 9631664923 pushpa@srijan-jhk.org 

46 Vinod Kumar Nidhi Advocate, Jamshedpur 9431185030 vinodkumarnidhi@gmail.co

m 

47 Ravi Shankar Sanjeevani 9431755182   

48 Arvind Kumar  - do - 9914363112   

49 Giri J. Harijan A.Bhartiya, 

Ranchi 

9608354390   

50 Anju Devi Amar Chok Chutiya, 

Sandhya Silai Centre 

8797386319   

51 Sandhya Kumari  - do - 9798604246 sandhya@gmail.com 

52 S.P. Rana DCF, Ranchi 9234009716   

53 Mukesh Prasad Sankalp Jyoti, Ranchi 9131356497, 

9431178150 

sankalpjyoti@hotmail.com 

54 Mukesh Kumar The Janaki Foundation 0651-3292592 janakifoundation@gmail.co

m 

55 Ashish Kumar  - do -  - do -  - do - 

56 A.K. Tiwari  - do -  - do -  - do - 

57 George Cheriyan CUTS, Jaipur     

58 Amarjeet Singh CUTS, Jaipur     

59 Abhimanyu Singh CUTS, Jaipur  8107794315   

60 Aruna Kumari HT     

mailto:save_org@yahoo.co.in
mailto:save_org@yahoo.co.in
mailto:blks_ranchi@yahoo.co.in
mailto:cmanjay@gmail.com
mailto:prabhakarojha282@gmail.com
mailto:prabhakarojha282@gmail.com
mailto:pankaj2513@gmail.com
mailto:pushpa@srijan-jhk.org
mailto:vinodkumarnidhi@gmail.com
mailto:vinodkumarnidhi@gmail.com
mailto:sandhya@gmail.com
mailto:sankalpjyoti@hotmail.com
mailto:janakifoundation@gmail.com
mailto:janakifoundation@gmail.com
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S. 

No. 

Name Name & Address of 

the Organiation 

Mob./Ph. Email 

61 Shilpi Ray Q.No.A II, 140, 

Dhurwa, SSCEPK, 

Ranchi 

9693620022   

62 Prakash Ch. Sahu BIRD, Kulleeda, 

Ganjam, Odisha 

9437619050 birdkld@yahoo.co.in 

63 Vishal Pritam Harijan Adivasi 

Mahila Kalyan Samiti, 

Veer Kunwar Singh 

Colony, Dalhatta 

Bazar, Munger (Bihar), 

Pin- 811201 

8540862493 harijanadivasi@rediffmail.c

om 

64 Raj Kr. Gupta PS to Hon'ble Minister 

Shri M.P. Mahato, 

Govt. of Jharkhand 

9470591825 gupta94311@gmail.com 

65 Mathura Pd. 

Mahato 

Hon'ble Cabinet 

Miniser, Consumer 

Affairs, Govt. of 

Jharkhand 

    

 

 

 

 

 

 

 

 

  

mailto:birdkld@yahoo.co.in
mailto:harijanadivasi@rediffmail.com
mailto:harijanadivasi@rediffmail.com
mailto:gupta94311@gmail.com
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Annexure 2: 

 

Programme Schedule/Agenda 
 

09.30 am Arrival, Registration & Tea  The Janaki Foundation (JF) & CUTS 

 

 

 

 

 

 

10.00 am 

Inaugural Session 

Welcome A.K.Tiwari, Chief Executive Officer 

The Janaki Foundation (JF) 

Inaugural Address by Chief 

Guest 

Mathura Prasad Mahto 

Minister-in-Charge, 

Department of Consumer Affairs, Food & Public 

Distribution, Government of Jharkhand, Ranchi 

Opening Address George Cheriyan 

Director, CUTS International 

Presentation of Key Findings Amarjeet Singh 

Project Coordinator, CUTS 

Address by Guest of Honour Naresh Prasad Singh 

Joint Secretary to Government of Jharkhand 

Department of Consumer Affairs. Food & Public 

Distribution, Government of Jharkahnd, Ranchi 

Address by Special Guest  Hon‟ble Justice Sri Prakash Roy 

President, District Consumer Dispute Redressal 

Commission, Ranchi, Jharkhand 

11.30 am Tea Break 

12.00 noon Open Discussion 

 Open Discussions on Key 

findings 

Moderator: George Cheriyan 

Key Responses ( maximum 10 minutes each) 

1. 1. F R Mallick, Sanrakshan, Patna (Bihar)   

2. 2. J K Bhagat, Sanrakshan, Patna (Bihar) 

3. P C Sahu, Secretary, (BIRD) (Odisha) 

3. 4. H.B.S. Arsi, Founder Member, Consumer 

Forum, Jamshedpur (Jharkhand) 

Responses by other key Stakeholder/ Representatives 

1.55 pm Summing up & Vote of thanks Abhimanyu Singh 

Project Officer, CUTS 

2.00 pm Lunch & Departure  

 

 

 


