Consumers in Action

No. 4/2010
Grassroots Ensure Effective Implementation
Reachout and :
Networking in of Consumer Protection Act
Rajasthan “ onsumer Protection Act (COPRA) is a strong and effective law for sensitising consumers at
through large and as such there is a need to pressurise both Central as well as state governments to
Consumer enforce rules and provisions as laid down under the Act” said M L Mehta, former Chief Secretary,
. Government of Rajasthan while speaking as a keynote speaker at a roundtable feedback meeting
Action organised by CUTS in Jaipur on December 15, 2010. The meeting was held under the project
(GRAN]RCA) entitled, Grassroots Reachout and Networking in Rajasthan through Consumer Action (GRANIRCA),
with the support of the Ministry of Food, Consumer Affairs and Public Distribution, Government of
India.

Experts and consumer activists requested the Centre and states to implement the provisions of
the COPRA, 1986 in an effective manner, which they hailed as a strong and powerful legislation.
The participants lamented that consumer protection remained a neglected area by the governments,
which failed to create the basic infrastructure for dispensation of justice under the law.

Participants argued that the absence of infrastructure in consumer fora was leading to
inordinate delays in decisions. Consumer protection was often treated by the governments as
dumping ground for bureaucrats as they want to get rid of from the mainstream administration.
They also aired the view that the legislation needed some amendments to meet the challenges
posed by technological advancement and globalisation.

“Indian farmers
are the most
vulnerable sections
of society, but they
are least protected
by the consumer
laws”, observed
Rao Rajendra
Singh, MLA from
Shahpura, Jaipur.
He further said that
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pesticides or other
farm inputs. He demanded a ban on drugs and pesticides which have already been banned at
Ministry of Consumer Affairs the international Ie\{el' . .
Food & Public Distribution Sukh Ram Kohli, MLA from Basedi, Dholpur felt that rural consumers are more exploited
G°"e'"'“e"‘ i T than the urban ones. There is a need to have more product testing laboratories in Rajasthan.
He also sought a lesser role for lawyers in the consumer forums.

Haneef Mohammed, former President, Jaipur District Consumer Forum, pointed out that
Rajasthan does not have even a single testing laboratory as per the provisions of the COPRA.
At least all divisional headquarters should have well equipped laboratories so that complaints
related to product testing could be effectively taken up.

CUTS CART

G P Gupta, President, District Consumer Forum, Churu opined the consumer courts were,
at times, more equipped than the mainstream ones, but what was often missing was the
manpower.

George Cheri)_/an, pirectpr CUTS International, stated that_most of Fhe_posts_ related to
consumer protection, including those of the consumer protection councils in Rajasthan are

Sensitising Media on vacant. There are delays in dispensing justice in consumer forums, as vacancies remained.
consumer ISSUES .......... 2 Sunny Sebastian, a senior media person from The Hindu earmarked the problems to aggrieved

consumers, who face delay in redressal due to non-existence of members or presidents in district

SIS AL = forums. He also demanded strict and vigilant check over adulterated food items in the market.

Reward Scheme for

O E S 2 Deepak Saxena, Programme Officer, CUTS CART presented the overview of the project, key
findings, issues emerged out from the overall activities and recommendations put forth under the

Public Interface project.
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For more details, please visit: www.cuts-international.org/cart/granirca



Sensitising Media on Consumer Issues

UTS organised a State-level Media Consultation |
in Jaipur on October 25, 2010. The main objectlve
of the consultation was to sensitise the state and district |
level media representatives, both from print and |
electronic, on consumer protection issues and discuss |
the possible interventions to strengthen and take the
consumer movement forward to common masses. t

Pragya Paliwal, Director News, Doordarshan
Kendra, Jaipur stated that media should give more
space to concerns of common consumers. P N Pandey,
Joint Director, Weights & Measures Department, §
Government of Rajasthan endorsed the need for a
separate legal metrology department in Rajasthan.
Vimal Jain, Rajasthan Patrika said that despite all
constraints media would continue to highlight the issues of common men backed by proper ewdences Sunny Sebastian,
Special Correspondent, The Hindu opined that media should concentrate on and highlight consumer issues.

J S Kothari, Chief Executive, Nafa Nuksaan urged media to join hands to raise awareness on these issues and
build pressure on the government to adopt preventing policies. George Cheriyan, Director CUTS International flagged
off major issues pertaining to consumer protection.

Two important documents under the project were released on the occasion. A research survey was conducted and
its findings were collated in the form of a research document entitled, ‘Status of Consumer Protection in Rajasthan’
which analyses the status of consumer protection/welfare regime in Rajasthan. A “Training Manual on Consumer
Protection’ which focuses on all aspects of consumer protection, Act, its provisions, information about other link

through Consumer Action

project districts.

departments and the redressal mechanism available at different levels.
More than 51 representatives of print and electronic media attended the workshop from Jaipur as well as 12

Airlines Penalised Heavily

ol. D.K.Kapur, an ex-
Army officer and a
senior citizen approached
the District Consumer
Disputes Redressal
Forum, New Delhi with a

o~
complaint alleging various

b
= deficiencies in service on

part of KLM Northwest Airlines
during his journey from Delhi to Seattle,
US via Detroit and claiming compensation.

After considering the pleadings, evidence and
documents produced before it and hearing the parties,
the District Forum found Airlines guilty of deficiency in
service, viz., inexplicable delay and consequent
harassment, in delivery of the complainant/petitioner’s
baggage at Detroit, US and directed the complainant to
pay a compensation of 25,000 and costs of 10,000
within 30 days of its order.

Dissatisfied, the complainant appealed against the
order of the District Forum to the Delhi State Consumer
Disputes Redressal Commission, New Delhi. The State
Commission confirmed the findings and award of the
District Forum.

Still unhappy, Col. Kapur then came up with this revision
petition under Section 21 (b) of the COPRA, 1986 for
enhancement of the compensation, etc., awarded to him.

After hearing both the parties, the NCDRC revised the
petition and the order of the State Commission was
modified to the extent that the respondent Airlines shall
pay to the petitioner/complainant a sum of ¥50,000.

(Revision petition no 4635 of 2009/NCDRC)
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Spurious Drugs — Reward
Scheme for Whistleblowers

rugs/medicines are the most essential component to

fight various diseases prevalent in the country. It is,
however, important that the drugs so available are not only
of standard quality but are safe, potent and efficacious. Drugs
are in the concurrent list of the Constitution of India.
Regulatory control over the quality of drugs in the county is
exercised by both the Central and state governments through
the provisions of the Drugs & Cosmetics Act, 1940 and the
Drugs & Cosmetics Rules, 1945.

Since spurious/fake drugs are a sensitive issue affecting
the health of the citizens as well as the prestige of the
country’s pharmaceutical trade interests, there is a sense
of urgency in taking on the menace on a priority basis.
People’s participation is imperative in this regard.

With this aim
in view, a
scheme has
been devised by
the Central
Government for
giving monetary
rewards to
whistleblowers,
who can take
risk of providing the information about the perpetrators of
such crimes. The ‘Reward Scheme’ provides for giving
handsome rewards to the informers, who provide specific
information to designated authorities, leading to the seizures
of spurious, adulterated, misbranded and not of standard
quality drugs, cosmetics and medical devices.
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Status of Consumer
Protection in Rajasthan

Training Manual on
Consumer Protection

Grassroots Reachout & Networking In
Rajasthan trough Consumer Action (GRANIRCA)
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CUTS Centre for Consumer Action, Research & Training (CART)

D-217, Bhaskar Marg, Bani Park, Jaipur 302016, India
Ph: 91.141.5133259, 2282821, Fax: 91.141.4015395, 2282485
CUTS CART Email: cart@cuts.org, Website: www.cuts-international.org/CART/GRANIRCA




