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Only 25% of Consumer Cases are
Resolved within Stipulated Time

O nly 25 percent of cases are being solved
in stipulated time of 150 days in the
district consumer forums in Rajasthan. Also
only three percent of consumer cases are
being represented by
consumers themselves or
by some consumer
organisations. These
results are amongst the
few findings of the
surveys conducted by
CUTS in 12 districts of
Rajasthan under the
project entitled ‘Grassroots
Reachout & Networking in
Rajasthan through
Consumer Action’
(GRANIRCA) to increase consumer
awareness in rural areas of Rajasthan.

The survey further revealed that in 25 percent
of districts only financial support was provided
to the consumer clubs by the districts and the
amount provided for free legal assistance to
the consumers was only 17 percent. In most
of the districts either the post of drug inspector
was vacant or a single drug inspector was in-
charge of more than one districts. Moreover,
58 percent of total complaints were disposed
off by the Weights and Measures Department
in the financial year.

The survey commenced after the launch
meeting of the project in March 2010 and was
extensively carried out in 12 districts of
Rajasthan by the district partners. The survey
aimed to unearth the status and functioning

of six important governments departments,
which deal with consumer issues in

Forum, District Supply Office, Drug

Inspectors Office, District Medical
and Health Department and Legal
Metrology Department.
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After conducting the survey, a
detailed analysis and
documentation was done. Findings of the
survey was shared with each of 12 districts in
structured Public Interface Meetings (PIMs).
The officials from the surveyed departments
were invited to the PIMs. These PIMs witnessed
the presence of public representatives in
several districts, which added to the purpose
of the meetings.

The survey will serve as an advocacy tool and
help chalk out a future course of action and
develop a strategy to improve the
implementation of consumer friendly schemes
in the targeted departments.
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I:or citizens of India it has been a continuous rise in
the petrol prices since last one year, after prices
of petrol rising more than once in the past one year.
This time in July, petrol became dearer by Rs 3.65 per
litre, diesel by Rs 1.95 and cooking gas by Rs 36.40
per cylinder. Kerosene prices, too, have gone up after
a gap of eight years by Rs 3 a litre in Calcutta.

610" a10ydsojpaym mmm

This is a stringent measure that the government has
taken, forgetting its earlier promises that it would try
its best to bring down prices of essential goods. At a
time when ordinary people are struggling to make ends meet, there are many alternative
measures that could have been adopted by the government to cut costs. Instead, it chose to
withdraw the subsidies on petroleum products and to let their prices be influenced by
international rates. It seems that this price rise is not going to end in the near future and
obviously the effects of the same would result into deprived, unfortunate and unprivileged
future of only one class — the common man.




Public Interface Meetings

he first phase of Public Interface 0
Meetings (PIMs) in | st
collaboration with the district
partners was held in 12 districts of
Rajasthan: in Dausa, Chittorgarh,
Alwar, Banaswara, Sikar, Jodhpur,
Churu, Jalore, Bundi, Kota, Dholpur
and Tonk in May 2010.
Representatives from civil society,
media, educational institutions,
legal system and others were &
targeted in these PIMs. The main
objective of PIMs was to share the
findings of the survey conducted by
CUTS and its partner organisations
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in 12 districts of Rajasthan. The findings were shared with the participants of these PIMs and an open house

discussion was carried out based on its findings.

Another main objective of these PIMs was to serve as a platform for fruitful interaction between the
common mass and government representatives from the districts. Representatives from the surveyed
departments as well as other important officers participated and answered to the queries raised by the

participants.

PIMs were successful in terms of participation. Details of these PIMs can be found further in this newsletter

and the report uploaded on the website.

Mass awareness campaign is required at the grassroots on consumer issues. At the same time, project
team noted that number of consumer forums to be increased in accordance with population and marketing

activities.

Jago Yatri Jago

Railway Ministry’s initiative to curtail
overcharging while rail travel

he Railway Ministry has come up with a new initiative to keep

a check on the overcharging by food suppliers on the food
items supplied in trains. The initiative is called Jago Yatri Jago. It
aims at keeping a check on the rates and quality offered by the
food vendors in the trains, starting helpline numbers to deal with
consumer complaints and creating mass awareness by IEC
display at platforms and trains. The initiative is seen as an &%
innovative beginning to fight against the prevailing monopoly of
food vendors and suppliers in the train.

Types of Overcharging Actions to Curb Overcharging
e Overcharging on Tea & Coffee e Drive on overcharging
e Overcharging on Meals e Pasting of Bilingual Menu Stickers
¢ Adding extra dish without in Mail/Express trains
order of passengers e |etterissued to licensees to stop
¢ Charging on account of non overcharging
availability of change e |nstructions to QCPs to cover this
¢ Charging extra for chilled particular aspect in their
PDW bottle inspections
¢ Addingitemstocombomeals | ¢ Time to time counseling of
without order of passengers licensees and their service staff
and not as per e Punitive action against licensee
¢ Prescribed menu on overcharging.
e Overcharging of PAD items over | e Rounding off to amount in
and above printed MRP Rupee

Suggestions to Passengers

Carry change to avoid
overcharging

Demands bills/receipt, grammage
Check MRP & date of expiry

Buy food items only from stalls and
not from unauthorised vendors
either at platform or in train
Check the brand of packed
items

Demand complaint book

To lodge your complaint,
suggestions and feedback| use Toll
Free No.1800-111-139 & SMS on
9971111139
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